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[l Content

Meet the Editor

Frank Long | Editorial Director
. 714.434.4883

M flong@allied360.com

With nearly 10 years of experience in healthcare publishing, Frank Long

has spent the majority of that time working and growing exclusively with
Rehab Management. Since being named editorial director in 2011, Frank has
connected with many of the profession’s thought leaders, influencers, and
leading clinicians, to assure that Rehab Management's editorial content is
wrapped in the latest thinking. Likewise, Frank works closely with rehabilitation
technology manufacturing professionals to remain abreast of developments
that are evolving the tools therapists use to meet the demands of their work.

True to the brand name, Rehab Management is dedicated to informing
managers and decision makers in physical rehabilitation with timely
information from their peers as well as with data from recent research. In 2016
Rehab Management will continue to be a leader in providing dynamic online
content that includes podcasts focused on clinical procedures and practice
management, as well as video coverage of industry events. The rehabpub.com
website offers news content refreshed daily and encourages readers to sound
off about what they read via interactive comments enabled for each article.

In 2016 readers will continue to enjoy the convenience of having the Rehab Today
newsletter delivered to their inbox, highlighting select topics that affect therapists
as well as their patients and clients.

Helping to shape the editorial mission of Rehab Management is an editorial advisory
board composed of exceptional therapists and administrators. Among the board
members are individuals who have earned top honors for their clinical work from
organizations such as the APTA and AOTA. The board also includes executives from
leading rehabilitation hospitals, regulatory experts, and educators who lead highly
regarded academic programs for physical and occupational therapy. Together,
these professionals regularly help recommend and review content topics to Rehab
Management's editorial staff, and work to connect the brand with important sources
for news and events.
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[l Audience

Audience

Rehab Management allows innovative marketers to leverage print, online,
e-newsletter, and interactive opportunities that maximize marketing dollars
and create results-oriented programs. Rehab Management delivers complete
coverage of critical technological advancements, applied products intelligence,
and industry news as well as important updates about the legislative and
regulatory environment.

Audience By Distribution

B E-NEWS
Bl VAGAZINE

UNIQUE WEBSITE
VISITORS

Audience by Occupation

. ADMIN/MGR/DIR REHAB/PHYS THERAPIST/
REHAB THERAPIST

. ABOVE AT PRIVATE PRACTICE
ABOVE AT HOSPITAL/INSTITUTION

. PHYSICIAN: REHAB/ORTHO/PHYSIATRY/
NEUROLOGY
OCC THERAPIST/HAND THER/ERGONOMIST

. ATHLETIC TRAINER/EXERCISEPHYSIOLOGIST/
KINESIOLOGIST

. REHAB NURSE/COUNSELOR/CASE MGR
EDUCATOR

12.69%
M orHer

Purchasing Audience

[l ~cuTE cARE
B ceriATRIC
OTHER
[l sPoRTS INJURY
NEURO-STROKE/BRAIN INJURY
[ repiATRICS
[l HovE HEALTH
LONG-TERM CARE
[ sPiNAL CORD INJURY

Web Statistics

Avg. Visits Avg. Uniques

Avg. Page Views
2015 14,858/MO 8,959/M0 20,618/MO

E-News Breakdown

11,399
I renaB TODAY
8,636 B coioriaL
3RD PARTY

Web stats: Google Analytics February - April 2015
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JAN/FEB

Editorial Topics
Facility-Based
Equipment

Gait & Balance

Software Matrix

Standing

Pressure Mapping

Therapeutic
Modalities

Bonus
Distribution
APTA Combined
Sections Meeting
Anaheim, Calif,
Feb 17-20

NuMotion Show,
San Antonio
Texas, Feb 11-13

MARCH

Editorial Topics
Mobility

Seating &
Positioning

Stroke Technology
& Treatment

Aquatics

Back to Work

Lower Extremity
Rehab/Orthotics

Bonus
Distribution
International
Seating
Symposium,
Vancouver,
Canada, March 1-4

Ad Close Date: 12.18.15
Ad Materials Due: 12.22.15
Mail Date: 1.20.16

Ad Close Date: 1.25.16
Ad Materials Due: 1.27.16
Mail Date: 3.1.16

—ditorial Calen

APRIL

Editorial Topics
Pediatric Mobility

Vestibular Rehab

Gait & Balance

Practice
Management
Software

Patient Lifts
& Transfer

Home Modification

Bonus
Distribution
AOTA Annual
Conference,
Chicago, lllinois,
April 7-10

Ad Close Date: 2.22.16
Ad Materials Due: 2.24.16
Mail Date: 4.1.16

al

MAY/JUNE

Editorial Topics
Buyer's Guide

Bonus
Distribution
at all shows

Bonus
Distribution
APTA NEXT,
Nashville, Tenn,
June 8-11

Ad Close Date: 4.19.16
Ad Materials Due: 4.21.16
Mail Date: 5.18.16

JULY/AUG

Editorial Topics
Software

W/C Cushion
Showcase

Geriatric Rehab

Pain Management

Mobility

Aquatics

PRODUCT
GUIDE

Editorial Topics
Fall Product Guide

Bonus
Distribution
at all shows

REHAB

MANAGEMENT

SEPT/OCT

Editorial Topics
Complex Rehab

Fitness & Rehab

Software
Roundtable

Gait & Balance

Treating
Chronic Pain

Standing Systems

Bonus
Distribution
APTA Private
Practice Section,
Las Vegas, Nevada,
Oct 20-23

Medtrade, Atlanta,
Georgia, Nov 1-3

Ad Close Date: 7.6.16
Ad Materials Due: 7.8.16
Mail Date: 7.28.16

Ad Close Date: 8.3.16
Ad Materials Due: 8.5.16
Mail Date: 9.20.16

Ad Close Date: 8.23.16
Ad Materials Due: 8.25.16
Mail Date: 9.20.16

NOV/DEC

Editorial Topics
Pediatrics Strollers,
Standing & More

Aquatic Rehab

Custom Seating

Home Modification

Pain Management

Integrated
Software

Ad Close Date: 10.26.16
Ad Materials Due: 10.28.16
Mail Date: 11.20.16
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VWeb Site Advertising Opportunities

Overview

Take advantage of trackable results by advertising on rehabpub.com! Be in
front of Rehab Management's online audience when they are actively online
consuming our content. Rehab Management's online audience is engaged!

8,285 average unique visitors per month
18,062 average page views per month

Coming into our site either through search engines or by clicking through
on a specific story they've seen in one of our e-mail newsletters, our
online audience is proven to be engaged with our content as you can

see by the numbers. You also benefit from Run-of-Site advertising
campaigns. Since site visitors are coming in through literally hundreds
and thousands of links in any given month from search engines and
specific articles, a Run-of-Site delivery of your campaign ensures

that your ads are running on as many pages as possible for visibility,
branding or driving traffic to a specific area of your own site.

Inventory is limited so make sure to reserve your ad positions early!

Rehab

management
NEWS PRODUCTS

BUYER'S GUIDE

sign up

FOROUR
NEWSLETTER

RESOURCES DIGITAL EDITION Q6a oo

Patterson Pulls Out of Medical
Market

Hang On for the Ride: Big WAV of
Accessible Vehicles Coming to
North America

It's definite: Patterson Medical s taking Its bail and going home. After
‘spending months exploring the potential sale of Its medical unit,
Patterson Companies has reached an agreement to sell Patterson

Medical...

United Spinal Association
Announces James Weisman is
Its New President and CEO

United Spinal Association announces that it
has tapped James Weisman, its current vice
president and general counse, as its new
president and CEO.

yg! Facelifts Help
Disabled Students Join the Fun

Hip Replacement Patients Will
Split $1 Billion Stryker
Settlement

‘Waves from Roadside Blasts May
Damage the Brain More Than
Previously Thought

CMS Proposes New Hip and SofTech Pressure Ulcer
Knee 1 y T Cushion Aims to
Model for Medicare Heal Wounds While User is
Beneficiaries

Jhe Centers for Medicare and Medicaid

€ nno 10pOSING
payment model to hold hospitals a
fo f deli

Leaderboard

Medium
Rectangle

Rectangle
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—-Newsletter

Overview

Recipients of Rehab Management's Editorial and Product E-Newsletters are hungry
for timely industry and product information. With open rates that average 20%,
your advertising message will be in front of the most elite group of physical

therapists and occupational therapists who want to stay on top of their game!
Leaderboard

You benefit from reaching an audience that engages with our

content monthly, weekly and with Breaking News. RE HABtOd ay

a rehab management newsletter

8.24.2015 [{[v]in[5]
L Medicare Bundled Payments Initiative Expands to Inpatient Rehab,
Rehab Today Weekly E-Newsletter S~/ Home Health, Others
. . Hea; O eates o dare I 10t progran it Sxplores waye 1 Taprove Gart and 1ocucs bocts o
Get your weekly update from Rehab Management on what's going on in the S| Vedeare ¢ "
rehabilitation industry! The Rehab Today e-newsletter contains the week’s
most important information about industry news, events, new products, Leaderboard

research, legislation, educational opportunities, and much more.
Brain-Computer Interface Designed to Help Control Lower-Limb
Exoskeleton

Quality of life for patients affected by high spinal cord injuries or ALS could be altered

considerably by a device that decodes very specific signals from the brain to control a lower-limb
exoskeleton.

The Top Ten Monthly E-Newsletter
Site analytics give us the added capability to see the 10 most popular

stories of the last month and we publish these Top 10 stories in its own WebPT Acquires Therabill, Aims for Bidirectional Integration
'&%’ The deal moves V;ISVDPT s} séep c\osertr%yvam: Wﬁm;rs cozpor?’(f?_ goa}\“ oqueJlivering an §¥- T
. ) . . . ShGoTaSanG SoTwars Ao aceoring i oher operetng Shear How Janmenge, BT, DPT,
dedicated enewsletter. You benefit from being associated with the most TGS AR
important stories of the last month. And since we already have the stats,
Open rates can gO above 20% ensu ring hlgh VISIblllty Of your brand _—— Do Older Adult Patients in Rural Areas Receive Less Follow-Up Care?

Anew study in the September issue of Medical Care suggests that Medicare patients who live in
rural areas have lower rates of follow-up care after hospital discharge.

Breaking News E-Newsletter

When something big happens in our industry, Rehab Management
feels a responsibility to break that news first. Sponsoring the Breaking
News E-Newsletter associates your brand with thought leadership
and with breaking news that could impact our industry.


http://www.rehabpub.com/
http://www.hearingreview.com/the-insider/content/
http://www.rehabpub.com/rehab-today/

—-Newsletter

Program Features

Daily E-Newsletter

o Leaderboard - ZONE Tttt $2,550 month
® LeaderbOard - ZONE 2.ttt ettt $2,300 month
e Leaderboard - ZONE 3....cociiieiieieenieneee e $2,075 month

Weekly E-Newsletter

e Leaderboard - ZONE T ... iieieeeenieeeieee et $1,500 month
o Leaderboard - ZONE 2....ccciviieiieiieiiesiesie st $1,200 month
® L eaderboard - ZONE B. .ttt $1,000 month
e Leaderboard - ZONE 4........oovieieiienieeeeieeeete e $900 month
o Leaderboard - ZONE S....ccciiiiiienieiie et $750 month

Breaking News
® Leaderboard - ZONEe Tt $3,000 month

Top Ten

o Leaderboard - ZONE Tttt $3,000 month
® L eaderbOard - ZONE 2.ttt ettt $2,000 month
e Leaderboard - ZONE 3....ccci i $1,000 month

i. Leaderboard: 728 x 90, gif, jpg, 45kb

Leaderboard

REHAB:cday

a rehab management nawslettar
762015 [F[¥n[3]
Patterson Pulls Out of Medical Market

Top news It's definite: Patterson Medical is taking its ball and going home. After spending months exploring the
potential sale of its medical unit, Patterson Companies has reached an agreement to sell Patterson
Medical to Madison Dearbom Partners for roughly $715 million.

Leaderboard

More Net Revenue: Yes, You Can Take It With You

Most practices collect less than what they are owed. Listen to this podcast and discover how one outpatient physical therapy
clinic met its goal of collecting more than 90% of every dollar it was rightfully owed by patients and payors.

EasyStand Releases Updates for Zing MPS via Online Posts

Standing systems stakeholders who need the fastest path to updated information about the
EasyStand Zing multiple position stander can take in the latest information associated with the
product online, according to a statement from Morton, Minn-based EasyStand.
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—-Dlast

Overview

Driving traffic for a particular product or special offer by renting Rehab
Management's e-mail list gives you the opportunity to own the message
and not share that e-mail with anyone else. It's 100% yours timed to
meet your specific needs for product launches or special offers that
have limited time-frames before the offer expires. So renting our list
delivers that sense of urgency for recipients to click on your offer driving
traffic to your product or coupon page. Available dates are limited so
please contact Jody Rich at jrich@allied360.com for open inventory.

Program Features

Multisponsor ................... $400 per listing | $100 production charge
e Client Logo and URL link
e Client-provided materials
e Sent to editorial preference list
¢ 300 to 500 words from editorial must be included
(highlighting pertinent information to e-blast)

Third Party .................................. $300/CPM | $200 production charge
¢ Client-provided materials (fully coded HTML or static image)
e 3rd-party preference list

Dimensions File Size Format
Image 800x600 200k max Static jpg or gif
HTML 800x600 200k max Incline CSS only

SPECIAL INSTRUCTIONS: Full URL for all links and image source files

Additional Materials Needed

e Click-through URLs

e E-mail append list for test and final distribution

e Please identify who is responsible for final approval

e .ZIP file with HTML, images, back-up test and distribution list and preferred
method of asset provision
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Digital edition

Overview

As the Digital Edition sponsor you gain high visibility and high-impact around
reader-engagement with the digital replica of our print edition. You're the
first thing the reader sees! So you benefit from the first moment the reader
opens the issue. This positions you as a leader in the industry and ahead of
your competition. Archived on the site with promotional mailings each month
driving readers to the digital edition, you're gaining exposure constantly
through every month.

Specs

- —
{ - Full Page: See rates & specs page

-+ Leaderboard: 728 x 90, gif or jpg, 45kb
Banner Ad: 940 x 60, gif or jpg, 45kb

I||I I||I M

I

il

Program Features

Primary Sponsorship.......n. $2,500 issue/edition
e Single or multiple issue sponsorship or digital edition

Left-hand page facing the digital edition front cover

Leaderboard (728x90) on two separate e-blasts for each edition

Traffic driver promotional items

Sponsorship recognition on digital edition promotion ad in print

Digital Ad Link........eeeeeneeenennnnnnnns $150/$100 additional
e Live link on ad and in Ad Index
BANNEE Ad.......ooeeeeeeeeeeeeeeeeeeeseeeesseeresesesssessssssenas $350/per unit

e Rotating Banner Ad that will appear above the digital edition (max 3)

Enhanced Digital Ad

e Substitute the print ad with one designed with the digital format in mind

¢ Place unique buttons and calls for action that will drive interaction with your ad
e Your ad can be linked to any URL (max 4)

Enhanced Digital Ad Extras

e Basic Enhancement LinK.......cccoveeveniieieviene e, $150 | $100/additional
¢ Digital Call for Action Ad (7.875X10.75 PDF) ...cceverieniineeienieniieieiesieeienane $500
¢ Digital Call for Action Spread (15.75X10.75 PDF) ....cccvevvevererieieneeeenns $1,000
e Multimedia Add On (YouTube or Vimeo formats only):
= AUttt bbb $175 | 2 minutes
= V@O ittt $200 | 2 minutes
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Taplet =dition

Overview

Our tablet editions offer enhanced features such as slide shows, podcasts,
videos, and much more that make reading the latest issue truly interactive

and unique.

Specs

Full Page: See rates & specs page
Leaderboard: 728 x 90, gif or jpg, 45kb
Advertiser Logo: 125 x 125, gif or jpg, 45kb

Program Features
DFT (Designed for Tablet)..........nn... $600 total

Submitted digital focused unit

Created ad can be viewed at 100% on tablet

Includes digital call to actions that increase engagement
Advanced URL link creation - up to 4 links with features
Full ownership of screen

EFT (Enhanced for Tablet).................... Starts at $1,100
e Custom ad creation for the tablet

e Advanced interactive features including slideshows, videos, scrolling content
Includes digital call to actions that increase engagement

e Advanced URL link creation - up to 4 links with features

e Multipage options - 3 advanced features and links per page*

e Full ownership of screen

*additional charges may apply

10
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—eature Report

$17,000 total | promoted for 6 months

Overview

When you have the need to capture full lead information, a Feature Report
can meet this goal! In addition to lead generation a Feature Report is also

a thought-leadership opportunity that positions your brand around solving
an industry challenge or issue. Written by Rehab Management ensures

that the content won't be perceived as an “advertisement” written by the
sponsor. Co-branded content written by our editors creates more credibility,
therefore is more successful in lead-generation and positioning the sponsor
as a thought leader in the industry.

We gate the content with a registration form on our site in The Resource
Center. Then we create a full marketing campaign to drive traffic for
registrations that become leads for you. Full contact information for you to be
able to follow-up with and start the lead nurturing process.

Sponsorship benefits from a Feature Report are numerous. Feature Reports are
exceptional programs for branding, promoting the sponsor as a subject matter
expert, generating leads, and provide great leave-behinds for your sales team
or for use at trade shows.

Program Features

Production time frame - 12 weeks from signed insertion date

e Promotional traffic drivers across platforms

Accessible on the website for 3 months

Customized registration page

Sponsorship recognition on report cover

One full-page 4-color ad within the report

Lead retrieval options include daily, weekly, or monthly reporting

Specs

— Page Count: 8 min.
— Size: 8.5 (w) x 11 (h) - high res pdf or original art

Images: 6-8 - 4 (w) x 6 (h), 300 dpi or 2000 px (w)
Advertiser Logo: 300 dpi, eps, jpg

p —
Additional Materials Needed
e Logo with URL link

e Up to three custom registration questions (optional)
e Title suggestion - we will review with editorial and refine as needed to optimize for SEO

Three to five key bullet point themes that are relevant to the title

Point of contact for interview (name, phone, and e-mail)

Charts, figures, analyst reports, photos, etc to provide context (optional)

11
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Aebinar

60 minutes | $13,000 total | promoted 4 months
30 minutes | $7,500 total | promoted 4 months
15 minutes | $4,500 total | promoted 4 months

Overview

Webinars are highly engaging platforms that allow attendees to interact with
the moderator and panel visually with educational slides as well as interact
directly through chat and Q&A. This higher level of interactivity gives the
sponsor elevated benefits of branding and direct contact with the attendees.
Sponsors also benefit from the multiple marketing efforts we put in place with
e-mail and web promotions to drive registrations and attendees to the live
event as well as attendees to the archived event with all of the registration and
attendee contact information given to you as leads.

Webinars can be multi-sponsored, single sponsored or custom. Regardless, sponsors
benefit from months of lead-generation and branding to the archived event to keep
your lead nurturing efforts supported for an extended period of time.

Specs

ool Advertiser Logo: 300 dpi, eps, jpg

Program Features

Live or recorded, audio plus PowerPoint presentation
Custom-developed webinar will be moderated by Editorial Director
Customized registration page

Marketing traffic driving campaign

Lead-retrieval options include daily, weekly, or monthly reporting
Archived for 3 months

Webinar programs require minimum of 3 months lead time for development,
marketing, and registration. Event date will not be set earlier than 90 days

from receiving the signed contract.

12
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Video showcase

$2,000 per video | posted for 1 year
$1,000 set up fee for editorial involvement

Overview

Telling your story with short videos is a highly engaging way to draw an
audience into your message. So you've created a video, now what? You need

to drive traffic to it and we've got your audience!

For videos already in the public domain, we will keep the video with open
access on our site. For videos that are not available in the public domain,
we gate the video for registration making the video a lead-generation

platform for you.

In either case, we create multiple e-mail and web promotions to drive traffic
to your video so you gain that added visibility from our audience.

Specs

~-Video: YouTube or Vimeo formats only
Short Description: 200 words max

Program Features

Production time frame - 4 weeks from signed insertion date
¢ Video URL link or embedded YouTube link hosted in Resource Center

e Promotional traffic drivers across platforms

HéaringReview

s SHOWCASE

Oticon's People First. BrainHearing™ Technology Video.

Oticon provides better hearing with less effort by giving the brain the clearest,
purest signal to decode. BrainHearing™ Technology powered by Inium.

Think brain first, with the performance line from Oticony N EI=la /s = ==
mindset for hearing care. o CR
BrainHearing™ Technology

oticon

PEOPLE FIRST

Watch to see how you
can have better hearing
with less effort.

oticon

PEOPLE FIRST

Ohcon People First. BrainHearing™ Technology

PEOPLE FIRST Watch to see how you can have better hearing with less effort.

*Artwork supplied from our sister company, The Hearing Review.

13
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Dedicated Communities

$5,000 month (min. 6 months) | $5,000 set up fee

Overview

As marketers you are constantly challenged to drive more new customers to
your sites because you are challenged to constantly expand your audience and
your reach and ultimately revenue. You've got your existing returning base of
customers to your site. So how do you really take an aggressive step in growing
your audience on your site beyond running banner campaigns in multiple
places? Consolidate your efforts with a partnership with the leading media
brand, Rehab Management.

What a community on our site accomplishes for you:

Focused effort A community takes your multiple banner campaigns across
multiple sites and focuses your efforts in one place. Efficiency.

Content marketing As publishers, we've been in the content marketing
business for the rehabilitation market for over 20 years. We leverage this
expertise for your audience engagement and your community! Expert content.

We leverage all of our platforms to drive traffic and engagement Our content
is published in e-mail, social media and other dedicated marketing channels
that you don't have time to maintain, we do it for you! You have more time to
do the rest of your job!

Linking back to your site increases your audience and reach By having literally
hundreds of ways of linking back to your site, we create a constant funnel of
traffic to your corporate site. Your goal is accomplished!

Content development We facilitate the creation of a community where all content
is consumer-oriented and industry specific. This could include Rehab Management
editorial content, Q&A, government and regulators content, your branded content,
blogs, industry experts, and interactive industry expert blogs.

Analytics Reports containing the micro site ranking with the other sections of the
website and daily site traffic for the micro site.

Program Features

Production time frame - 4 weeks from signed insertion date
e Link from site homepage

¢ Interactive link/ad with the monthly digital edition

¢ Promotional traffic drivers across platforms

Specs

Leaderboard: 728 x 90, gif or jpg, 45kb

=

Advertiser Logo: 150x140 with URL 300 dpi, eps, jpg

14
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VWhite Paper

$6,000 total | $700 per page for content creation

Overview

Our white paper download program offers a direct channel to place your
abstracts and white papers in the hands of rehab professionals. We provide
you with the complete contact registration leads for those professionals who
download your paper, giving you the perfect opportunity to initiate follow-up
conversations.

Program Features

Production time frame - 2.5 weeks from signed insertion date

e Link from homepage

e Promotional traffic drivers across platforms

e Registration page with two custom questions

e Lead-retrieval options include daily, weekly, or monthly reporting

Specs

Page Count: not required but recommend 6-10 pages
Size: 8.5 (w) x 11 (h) - high res pdf
Short Description: 200 words or less

Additional Materials Needed
e Advertiser Logo (150x140) with URL 300 dpi, eps, jpg
e Completed whitepaper in PDF format

e Customized registration page

P
A
ROHO | .

Smart Check™ Product Research & Development

Testing Whitepaper

s of internal and

PURPOSE

The purpose of this document is to detail in-clinic and in-home evaluations executed by
ROHO® during the research and development phase of Smart Check. These studies were
performed prior to Smart Check market launch in clinical facilities. In-home evaluations
were performed by wheelchair users, independent of clinical supervision.

PRODUCT OVERVIEW

Smart Check by ROHO is an electronic device that enables users access to real-time
feedback of cushion inflation levels and to aid in ROHO cushion set up. Smart Check, is

Lirvey user

airs whenever
: solid seats, sling

lensure algorithm
ests were

ional Medical
pital.

designed to make it easy for clinicians and product end users to c!
up and maintained at appropriate levels for skin and soft tissue p

TESTING OVERVIEW

Prior to product launch in March 2015, ROHO conducted a series

verify Smart Check function and acceptability. The details of the v|
in this whitepaper. Smart Check was designed for clients with sha
present the greatest risk of skin and soft tissue damage and brea

variety of risk factors for skin breakdown and tissue damage, ROH|
testing with a variety of clients across a broad range of diagnoses)
length of time using a wheelchair.

In addition to in-clinic and at-home studies, ROHO conducted a b4
tests to ensure product safety, durability and performance.

Please complete the form below.

Email*

First Name*

Last Name*

Street Address*

city*

State*

Zip code*

Submit = Cancel

15
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Suyers Guide

Overview

Our Buyer's Guide summarizes and highlights the companies serving the
market. The guide is published every year and hosted throughout the year

- . . . NEWS  PRODUCTS  BUYER'SGUIDE  RESOURCES  DIGITAL EDITION QnBnOom
on the web. This is a resource that purchasing decision-makers will refer to
B X
Aretech LLC BACK to GOLF Silver oD - 0fﬁc1al
th ro Ugh o Ut th S yea r. 21730 Red Rum Dr, Ste 112, Ashburn, VA, 245 Crossroads Blvd, Carmel, CA, 93923 p p
20147 (831)620-0744  Fax: (831) 620-0711 Site
(571) 292-8889 Fax: (571) 223-6464 http:/Backtogolf.com " 2 ase
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Aretech LLC
21730 Red Rum Dr, Ste 112, Ashburn, VA, 20147
(571)292-8889  Fax: (571) 223-6464

http://www.aretechllc.com
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- Short Description: 50 words max Aretech®,LLC is a world leader when it comes to producing advanced rehabilitation

Expa nded Description. technologies for improving function and independence in patients after neurological and
' orthopedic injuries. Since 2008, our products have been used in the leading
- 1/4 Page: 115 words max rehabilitation centers throughout the United States and Canada. We proudly
g

manufacture and distribute the ZeroG® Gait and Balance System product line at our
headquarters in Ashburn, VA. Aretech®, LLC was founded in 2008 by Dr. Joseph Hidler,

Extended Description. 525 words max who has been conducting research in the area of NeuroRehabilitation and Rehabilitation
Robotics since 1994.

- 1/2 Page: 225 words max

- Advertiser Logo: 300 dpi, eps, jpg
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~ay Per Lead

Advertiser Rate $25/per lead*
*100 lead purchase minimum

Overview

Your Content, Our Reach

We can host your content on our website to help you gain exposure and
provide you with valuable lead data. By letting us host your Whitepaper, Case
Study, Product Catalogs, Webinars, Podcast and many other types of files,
you are added to a vast medical library that focuses on your industry. We

can leverage our multi-level platform to drive exposure to you content and in
return, delivery the quality leads to help your ROI.

Program Features

e Hosting of multiple documents or files over the life of the program

e Ongoing promotion of content and visitor data capture until the program
leads are met

¢ Specialized website sections dedicated to specific content types with lead capture

e Lead data capture will provide you with name, company and contact point
(address, phone, e-mail)*
*min requirement of one valid contact point

e Lead data report delivered to advertiser weekly

e Specialized marketing campaign that leverages multiple products to
drive traffic to your content and identify the highest value leads

* Prepayment of program prior to live date

Don't have a whitepaper, featured report or specs data charts?
Allied 360 can help you develop multiple types of documents for hosting
starting at $700/page (2 page min.)

Text based documents: Preferred: max

size 8.5 (w) x 11 (h) - print quality pdf

Document Title: 100-150 characters

Document Overview: 200 words or less

Contact E-mail: e-mail for report delivery

Multimedia files: please contact us for specs
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—ates & Specs REHAB

MANAGEMENT

PREFERRED POSITIONS

Premium:
Premium Placement ........ccccccevveevnnnn. $615

1/3 VERT.

SPREAD FULL PAGE
i Color Rates:
1/2 PAGE

HORIZONTAL

Full Color Ad Size Live Area Trim Size Bleed Size

Spread 15.5x10.25 15.75x 10.75 16x 11 $7,640 $7,250 $6,920 $6,410 $6,140 $5,960 $5,790
Full Page 7.375x10.25 7.875x10.75 8.125x 11 $3,820 $3,625 $3,460 $3,205 $3,070 $2,980 $2,895
1/2 Page Horizontal 7 x 4.875 - - $2,600 $2,465 $2,350 $2,185 $2,095 $2,030 $1,970
13 Page Vertical 2.375x 10 = = $1,990 $1,895 $1,805 $1,680 $1,605 $1,560 $1,515
1/4 Page Vertical 3.375x4.875 - - $1,605 $1,540 $1,465 $1,355 $1,300 $1,260 $1,225

Online

DUOPIAISt  imerhens  Supported FleTypes  MaxFlesze  Ameondlf MacNumber
Leaderboard 728 x 90 320 x 50 jpg, gif 45 kb 30 sec 3 $1,500/mo
Medium Rectangle 300 x 250 300 x 100 jpg, gif 45 kb 30 sec 3 $1,000-1,500/mo
Bottom Banner 940 x 60 300 x 50 jpg, gif 45 kb 30 sec 3 $1,000/mo
Interstitial 640 x 480 - jpg, gif 45 kb - - $3,000/mo

DESIGN GUIDELINES: For high resolution devices, please provide double-sized ad units with your standard ad creatives. Ad unit content must be clearly distinguishable from normal web-
page content (i.e. ad unit must have clearly defined borders and not be confused with normal page content). Materials must be submitted 10 days prior to campaign start.

SEND AD MATERIALS TO: SARAH WALL 913.955.276, FAX 913.647.6108, SWALL@ALLIED360.COM

FTP: anthemcloud.egnyte.com/ul/FbcUW3JXy9
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Contact

Business & Sales

Roger Buckley Jody Rich
VP Media/Marketing Services Publisher

¥ rbuckley@allied360.com
L 972.216.5104

Editorial

Frank Long
Editorial Director

¥ flong@allied360.com
. 714.434.4883

Production

Eli Patterson
Creative Manager
¥ epatterson@allied360.com

. 913.955.2728

¥ jrich@allied360.com

. 480.575.6631

Deborah Overman
Associate Editor
¥ doverman@allied360.com

& 310.559.5582

Jennifer Tanous
Art Director
¥ jtanous@allied360.com

& 913.955.2732

Sarah Wall
Advertising Coordinator
¥ swall@allied360.com

& 913.955.2776

Corporate Headquarters

Rehab Management
4303 W 119th St, Leawood, KS 66209
. 913.894.6923 1@ 913.894.6932
Q@ rehabpub.com
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