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Abstract
The Goldfish Guide was launched in a test market in June 1998,
went national with digital on-demand print in January 1999, and is
launching electronically (ie on the Web) in April 2000. It is a true
one-to-one product from a consumer viewpoint; and from an
advertiser’s point of view represents a ‘permission marketing’
opportunity. The Guide provides helpful information to consumers
on various big-ticket products and services; it is free to consumers,
being advertiser-funded. Editorial advice is kept quite separate from
advertising exhortation, in classical publishing mode.
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marketing

Individual
media plans
for each Guide

Multimedia
launch campaign
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‘Must-have’
information source
for consumers

Targeting model
built in-house

Challenge to
the traditional
media-buying
mindset
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Assume little
knowledge of
product category

Concentration
on ‘big-ticket’
items involving
considered
purchase

Rapid turnaround of
very complex print
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Advertisers receive
listings of requesters

93 per cent
rated Guide as
good/excellent

Advertiser case
histories demonstrate
success
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March 2000 — Internet launch
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Requesters tend to
be up-market

Powerful search
facility on website
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Timing right for
Internet launch
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