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Editorial Policy
The scope of this report covers the 169 companies  
of the Omron Group, consisting of 158 consolidated 
subsidiaries and 11 nonconsolidated subsidiaries and 
affiliates accounted for under the equity method (as  
of March 31, 2015). Through its environmental and  
governance-related activities, Omron is contributing to 
the development of a sustainable society. Since 2012, 
we have included in our annual reports information on 
activities that had previously only been available in the 
CSR report.

Caution Concerning
Forward-Looking Statements
Statements in this integrated report with respect to 
Omron’s plans, strategies, as well as other statements 
that are not historical facts, are forward-looking 
statements involving risks and uncertainties. Important 
factors that could cause actual results to differ 
materially from such statements include, but are not 
limited to, general economic conditions in Omron’s  
markets, which are primarily Japan, the Americas, 
Europe, Asia Pacific, and Greater China; demand for and 
competitive pricing pressure on Omron’s products and 
services in the marketplace; Omron’s ability to continue 
to win acceptance for its products and services in these 
highly competitive markets; and movements of 
currency exchange rates.
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Explanation of Cover
We are all charged with the task of ensuring the 
sustainability of our precious planet. Omron 
embarked on the EARTH STAGE in April 2014.
In this stage, Team Omron will strive unceasingly 
to create social needs, tackling all challenges 
placed before it.
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