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HONEYWELL WINS PRESTIGIOUS AWARD FROM CHINA’S 

INTELLIGENT BUILDING INDUSTRY  
 

Qianjia.com Ranks Honeywell As No.1 Brand In Building Automation Controls  
 

 
SHANGHAI – January 8

th
 , 2013 –Honeywell (NYSE: HON) announced today that it has won the China 

Intelligent Building Brand Award and was ranked as the No. 1 building automation controls brand in China 

by Qianjia.com.   For eight consecutive years, Honeywell’s building automation control products have 

received this honor from Qianjia Brand Lab of qianjia.com. 

 

China's Intelligent Building Brand Award is one of the industry’s highest accolades and is respected in the 

industry for its objectivity and fairness.  Qianjia.com ranked Honeywell as the top Building Automation 

Control Brand in 2012 after evaluation of brand value, market research, user feedback and expert appraisal. 

The award ceremony of the China Intelligent Building Brand Award 2012 was held at the Dong Fang Hotel 

in Guangzhou in December, 2012. 

 

“Quinjia Brand Labs feels that Honeywell is most deserving of this award because of the excellent 

performance of their control products, which outperform the other players in this space,” said Mr. Xiang 

Zhonghong, CEO of Qianjia.com.  “Honeywell is the well-deserved leader in the field of building 

automation control based on all aspects of technological innovation, customer satisfaction, market share and 

growth potential.” 

 

"It is a great honor for Honeywell to be recognized again by qianjia.com. It provides a welcome endorsement 

of our achievement in building automation technologies, and demonstrates our continuous innovation and 

influence in this area," said Frank Nonnenmann, vice president and general manager of Asia for Honeywell 

Environmental & Combustion Control (ECC). 
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Honeywell ECC is focused on serving the China market by providing intelligent building automation 

systems that meet customers' unique needs through a multi-system, multi-brand and multi-channel marketing 

strategy in a variety of industries.  Through the continual upgrading and expansion of building automation 

technologies and their functions, building automation customers, manufacturers and professionals pay more 

attention to openness, compatibility and expandability of building technologies.  Honeywell integrates high 

efficiency, energy saving and interface-friendly experiences into the research and development process of 

every product. 

 

Honeywell (www.honeywell.com) is a Fortune 100 diversified technology and manufacturing leader, serving 

customers worldwide with aerospace products and services; control technologies for buildings, homes and 

industry; turbochargers; and performance materials. Based in Morris Township, N.J., Honeywell’s shares are 

traded on the New York, London, and Chicago Stock Exchanges.  Honeywell has a long history in China that 

goes back to 1935 when it established the first franchise in Shanghai. Today, all of Honeywell’s four 

Strategic Business Groups are represented in China, and all of them have relocated their Asia Pacific 

headquarters to China.  Over the years, Honeywell has set up subsidiaries and joint ventures in over 20 cities 

across the country. Honeywell employs approximately 12,000 people in China.  For more news and 

information on Honeywell, please visit www.honeywell.com.cn. 

 

This release contains certain statements that may be deemed “forward-looking statements” within the 

meaning of Section 21E of the Securities Exchange Act of 1934. All statements, other than statements of 

historical fact, that address activities, events or developments that we or our management intends, expects, 

projects, believes or anticipates will or may occur in the future are forward-looking statements. Such 

statements are based upon certain assumptions and assessments made by our management in light of their 

experience and their perception of historical trends, current economic and industry conditions, expected 

future developments and other factors they believe to be appropriate. The forward-looking statements 

included in this release are also subject to a number of material risks and uncertainties, including but not 

limited to economic, competitive, governmental, and technological factors affecting our operations, markets, 

products, services and prices. Such forward-looking statements are not guarantees of future performance, and 

actual results, developments and business decisions may differ from those envisaged by such forward-

looking statements. 
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