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https://www.cdc.gov/mmwr/preview/mmwrhtml/mm5944a2.htm

Lung Cancer Incidence, 1998-2006

Lung Cancer is 
the leading cause 
of cancer deaths 
in AI/AN (CDC)



https://www.ndcompass.org/trends/for-discussion/donald-warne-american-indian-health-disparities-in-north-dakota.php
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Cardiovascular Disease

 Leading cause of death in AI/AN

 Smoking directly attributable as a 
risk factor

https://www.cdc.gov/tobacco/disparities/american-indians/index.htm



Diabetes

 AI/AN have amongst the↑est diabetes rates

 Smokers 30-40% more likely to develop diabetes 
than non-smokers

https://www.cdc.gov/tobacco/disparities/american-indians/index.htm



Siobhan.Wescott@ndsu.edu
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Knowing Our Past
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“Kill the Indian, Save the Man”
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“What disrupted the Indian World?”
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Two Tobacco Ways Principle
Traditional Tobacco 

Traditional tobacco use honors the Creator and is governed 
by cultural protocol for spiritual, ceremonial and cultural 

uses.

Manufactured/Commercial Tobacco 
Manufactured/commercial tobacco use causes sickness, 

disease and death in our communities and is governed 
by marketing protocols of addiction.

Adapted from Blackfeet Nation



Tribal Tobacco Education and 
Policy (TTEP) Initiative



10

TTEP Overview

• To promote American Indian health and 
advance comprehensive commercial 
smoke-free tribal government policies on 
tribal lands
oDirect support to tribes 
o Full-time tribal coordinator
oMentorship by national experts
o Training and technical assistance
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TTEP Model
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TTEP Successes

• Restoration of Traditional tobacco 
messaging and use at many community 
events

• Commercial tobacco free ceremonies
• Smoke-free Foster Care, buffer zones, 

tribal vehicles, tribal headquarters, casino 
events, casino spaces, casino hotels and e-
cigarette policies

13



Keep Tobacco Sacred Media 
Campaigns



15

Keep Tobacco Sacred Billboards
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Reclaiming Sacred Tobacco

www.clearwaymn.org/keeptobaccosacred
https://www.tpt.org/reclaiming-sacred-tobacco/video/tpt-co-
productions-reclaiming-sacred-tobacco/

http://www.clearwaymn.org/keeptobaccosacred
https://www.tpt.org/reclaiming-sacred-tobacco/video/tpt-co-productions-reclaiming-sacred-tobacco/
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I See Generations.I See Generations.
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Tribal Tobacco Use Prevalence

The American Indian Cancer Foundation (AICAF) is 
embarking on the implementation of the second 
Tribal Tobacco Use Project (TTUP II) study. 

The original Tribal Tobacco Use Project was a tribally 
specific statewide survey of commercial and 
traditional tobacco use among American Indians. 
Since this time, the Tribal Tobacco Use Project 
Survey Report 2013 Findings from Minnesota 
American Indian Communities was shared with 
Minnesota tribal councils, health directors, 
stakeholders and community members. 
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Original TTUP Study Methods
• Included 7 reservations and 2 

urban communities (Duluth and 
Twin Cities) and 2,926 participants.

• Participants included adults, ages 
18 and older who were included on 
a tribally provided list (either 
enrollment, clinic user or housing).

• The survey included questions 
about smoking status, quitting, 
secondhand, and traditional 
tobacco use 

• Each participating tribal community 
owned their own individual data 
and received a report, key findings, 
presentation and technical 
assistance on using the data. 

• Only statewide combined TTUP 
findings were shared outside of 
each tribal community.

To help protect your privacy, PowerPoint has blocked automatic download of this picture.
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To help protect your privacy, PowerPoint has blocked automatic download of this picture.

To help protect your privacy, PowerPoint has blocked automatic download of this picture.

To help protect your privacy, PowerPoint has blocked automatic download of this picture.
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Thank you! Pinamiya!

CoCo Villaluz
cvillaluz@clearwaymn.org
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Learning Objectives

1. Identify at least two strategies to address commercial 
tobacco use and exposure to secondhand smoke.

2. Understand the importance of utilizing collaborative 
approaches and partners in planning, developing, and 
implementing commercial tobacco prevention efforts in order 
to sustain programs.  
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Presentation Outline
• Background

• Collaborative Efforts
– National Tobacco Prevention Blue Print
– Strategies

• How you can support commercial tobacco free efforts

• Future plan
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INDIAN HEALTH SERVICE

Vision

Keeping Tobacco Sacred: Honoring our Indigenous Lifeways.

By Honoring our Legacy of Traditional Tobacco, We See 
Generations Commercial Tobacco-Free by Sharing Our Culture, 
Traditions and Teachings Among all Indigenous People.

Vision

Mission
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Area HP/DP & 
HE

National Blueprint

• Policies
• Tobacco Cessation
• Media/Campaigns
• Youth Advocacy

• Coalition Building
• Traditional Tobacco

Collaborative Partners

American Heart Association
American Lung Association
American Cancer Society
State Health Departments

Tribal 
Organizations/Programs

Other key Partners

Develop Plan 

Strategies
Evaluation Implement/monitor

Share 
Challenges/Successes

Revise/adapt as 
needed
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Youth Advocacy (Sacred Circle of Tobacco)
• Partnership with Clearway & the National Native Network 

– Revised & updated manual
• Easy to use and teach
• Added interactive activities that are engaging
• Updated statistic on commercial tobacco use
• Includes information on e-cigarettes

• Mission: To reinforce the traditional uses of tobacco by American Indian and 
Alaska Native (AI/AN) people through educating youth of the spiritual and 
cultural significance of tobacco.

Goals are: 
1. Educate youth to understand and identify the positive aspects of keeping 

tobacco sacred - adopting a culturally specific and spiritual relationship to 
tobacco, and a greater sense of pride in traditional lifeways.

2. Develop youth as leaders and advocates – developing skills so they in turn can 
teach others, sharing the unique aspects of traditional uses of tobacco.
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Dissemination Plan

• Virtual Roll
– Wednesday, November 28, 2018
– E-copy available at the National Native Network website
– Area HP/DP Coordinators to provide one-day training for adult 

mentors and youth.
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Tobacco Cessation 

• Evidence-based intervention adapted for AI/AN population
– Uses 5As model
– Provide Basic Tobacco Intervention Skills Certification to increase 

local capacity.
• Trained more than 400 individuals from I/T/Us

• Partnership with the National Cancer Institute to adapt text-
based cessation programs for AI/AN population. 
– Anticipate rollout in Spring 2019 
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Tobacco Campaign
• Developed and field-tested posters, 

infographics, and informational cards 
– Cigarettes
– E-cigarettes
– Smokeless Tobacco

• Digital stories of former tobacco users
• Will post on the HP/DP website for 

download

• e-toolkit
• History on sacred use of tobacco
• Success stories
• Resources
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Coalitions

• Area HP/DP Coordinators are encouraged to work with local 
coalitions 
– Identify common goals and strategies



INDIAN HEALTH SERVICE

Policies

• Working with I/T/Us to establish worksite commercial tobacco-
free policies

• Encouraging clinics and hospitals to establish a tobacco 
cessation protocols

Policy
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Visit IHS HP/DP Website 

• Archived webinars 
• Tobacco prevention posters and cards
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What can you do to support commercial tobacco 
free efforts?
• Reach out to the IHS Area HP/DP Coordinators 

– Basic Tobacco Intervention Skills Certification
– Sacred Circle of Tobacco Training 
– Develop strategic plans to address commercial tobacco use and exposure to 

secondhand smoke

• Screen for commercial tobacco use, provide education, and refer to 
appropriate cessation services or 1-800-QUIT-NOW

• Access tobacco prevention campaign at our IHS HP/DP website 
• Download digital stories of former tobacco users (will be available in Feb 

2019)
• Download e-toolkit (will be available in Feb 2019)
• Promote smokefree.txt messaging (when released in March 2019)
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Future Plan

• Plan a “Commercial Tobacco Prevention” Summit

• Continue to partner with external organizations to address 
commercial tobacco use and exposure to secondhand smoke
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Summary

• Need to use comprehensive strategies to reduce commercial 
tobacco use and exposure to secondhand smoke
– Policies (commercial tobacco free workplace, community, school) 
– Reduce youth access to tobacco products
– Increase access to cessation services
– Work with local communities (coalitions) to keep traditional tobacco 

sacred
– Increase prices to commercial tobacco products
– Campaigns to deter youth from using commercial tobacco (especially 

e-cigarettes)
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Contact Information

Indian Health Service
Alberta Becenti, Public Health Advisor
Health Promotion/Disease Prevention Program
alberta.becenti@ihs.gov

mailto:alberta.becenti@ihs.gov
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Stakeholder Relations Office
Office of Center Director

CENTER FOR TOBACCO 
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CTP’S TRIBAL PROGRAM

Office of the Center 
Director 
Executive Secretariat
Legal & Economics
Ombudsman

Office of 
Compliance and 

Enforcement

Office of Health 
Communication 
and Education 

Office of 
Management

Office of 
Regulations

Office of 
Science

Stakeholder Relations

• Industry 
• International
• Government
• Tribal 
• Public Health
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• Pursuant to section 919(c)(2)(A) of the Tobacco 
Control Act, user fees may be used for any FDA 
activity that is “related to the regulation of 
tobacco products” under the Act

• FDA's Center for Tobacco Products (CTP) 
understands the importance of collaboration and 
consultation, as appropriate, with federally-
recognized tribal governments, per FDA Tribal 
Consultation Policy and Executive Order 13175 
on the implementation and enforcement of the 
Tobacco Control Act and related regulations

CTP AUTHORITY
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• Executive Order 13175 – Consultation and Coordination 
With Indian Tribal Governments

• President Clinton – 2000
• Presidential Memorandum – Tribal Consultation

• President Obama – 2009
• Reaffirmation

• Federal Trust Responsibility
• Federal Recognized Tribes
• 568 Total
• Government to Government Relationship
• Adherence to FDA Tribal Consultation Policy
• Adherence to HHS Tribal Consultation Policy

CTP AUTHORITY- CONT.
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CTP TRIBAL ENGAGEMENT

SRO Supports all Center tribal engagement efforts that include:

• Engage in formal and informal consultations
• Hold face-to-face meetings
• Disseminate “Dear Tribal Leader” letters
• Communicate through presentations, webinars, and CTP Connect, CTP News, 

Spotlight on Science, and Special Announcements
• Participate in quarterly calls among tribal stakeholders
• Arrange meet-and-greets
• Participate in listening sessions
• Employ Tribal Policy Analysts
• Award retail inspection contracts to tribes to conduct retail inspections within tribal 

jurisdictions



Month XX, XXXX |  Title CENTER FOR TOBACCO PRODUCTS5

SRO GOALS

Goal 1:  Cultivate, create and maintain mutually beneficial 
relationships with stakeholders to advance tobacco product 
regulation in the U.S.

Goal 2:  Obtain key information for the Center’s use by monitoring 
Federal, State, Local, Tribal, Territorial, Public Health, and 
International tobacco control activities and policies that may affect 
CTP’s activities.  

Goal 3:  Obtain key information for the Center’s use by monitoring 
tobacco industry activity through market research reports, industry 
analysis, etc.  
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SRO GOALS - CONTINUED

Goal 4:  Contribute to global collaboration among tobacco 
regulators as it relates to public health initiatives and priorities.

Goal 5:  Always keep the Center’s external stakeholders informed 
and provide them with information that can be shared with the 
public.
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SRO TRIBAL ENGAGEMENT GOALS

• Cultivate, create and maintain mutually beneficial relationships with 
tribal stakeholders to advance tobacco product regulation 

• Support CTP’s implementation of the Tobacco Control Act (TCA)
• Obtain key information for the Center’s use by monitoring tribal 

tobacco control policy that may affect CTP’s activities
• Provide on-going public information dissemination to tribal 

stakeholders
• Bring a tribal perspective to internal stakeholder management
• Align tribal engagement efforts work with CTP strategic priorities
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• Government Counterparts
o CDC
o IHS
o NIH
o SAMSHA

• National Tribal Organizations
o National Indian Health Board
o National Council on Urban 

Indian Health
o National Congress of American 

Indians
o American Indian Cancer 

Foundation
o Inter-Tribal Council of Michigan 

National Native Network

SELECT EXTERNAL AND INTERNAL 
STAKEHOLDERS

• Regional Tribal Organizations
o Regional Area Indian Health 

Boards
o Regional Tribal Epi-Centers
o ClearWay Minnesota
o TCLC

• Selected Internal Stakeholders:
o HHS, IGA
o FDA, IGA
o FDA, OP
o OCC
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SRO TRIBAL ENGAGEMENT

• Facilitation of the CTP American Indian and Alaska 
Native Stakeholder Working Group

• Manage the coordination of CTP’s HHS Annual Tribal 
Consultation Report

• Manage the coordination of CTP’s Annual Report to 
Congress on Economic and Special Conditions of Native 
Americans

• Serve as the CTP Tribal Liaison between the Center and 
other FDA Centers and Offices

• Participate in tribal application reviews
• Coordination of any tribal consultation requests initiated 

by CTP or federally recognized tribes
• Serve as a subject matter expert on CTP’s AI/AN 

Campaign
• Internal trainings for new employees interfacing with tribal 

stakeholders
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• Eshael Johnson, Director, Stakeholder Relations        
Eshael.johnson@fda.hhs.gov

• David Oliveira, Deputy Director, Stakeholder Relations 
David.Oliveira@fda.hhs.gov

• Megan Hicks, FDA Tobacco Regulatory Science Fellow, Stakeholder Relations                              
Megan.Hicks@fda.hhs.gov

• CTP’s Engagement with Tribes……………Visit FDA/CTP: 
https://www.fda.gov/TobaccoProducts/GuidanceComplianceRegulatoryInformation
/StateLocalTribalandTerritorialGovernments/ucm451023.htm

CTP/SRO TRIBAL CONTACTS/RESOURCES

mailto:Eshael.johnson@fda.hhs.gov
mailto:David.Oliveira@fda.hhs.gov
mailto:Megan.Hicks@fda.hhs.gov
https://www.fda.gov/TobaccoProducts/GuidanceComplianceRegulatoryInformation/StateLocalTribalandTerritorialGovernments/ucm451023.htm
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QUESTIONS
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