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BRAND STANDARDS

ADVERTISEMENTS

From banner ads to video, print ads to social media, advertisements  

are the primary way Pentair’s brand is experienced by customers  

and prospects around the world. A thoughtful approach to the creation  

of all of our paid advertising will ensure that our brand consistency  

remains an asset, whether they’re created in Indiana or India.

section and throughout our Brand Identity Standards, which assist us  

in maintaining a strong and consistent brand that clearly communicates  

our brand purpose and offerings.

IntroductionBRAND APPLICATION
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BRAND STANDARDS Banner AdsBRAND APPLICATION

The consistency established in our advertisements is 
applied to our digital display (banner) ads to reinforce the 
use of the core brand elements. Because banner ads have a 
wide range of dimensions and specifications, the elements 
below will need to be prioritized and reworked differently 
based on the placement requirements. 

FORMAT
Dimensions and specifications vary, but the format should 
generally follow one of those detailed in the following pages 
and should include each of the elements specified below.

PENTAIR LOGO
Use only the full-color or reversed white logos. 

SIGNATURE ELEMENT
For specifications and usage of our key branding asset,  
the , refer to Chapter 2.

TYPOGRAPHY
Barlow should be used according to the specs detailed in 
Section 2.6. See the following pages for specifics about 
weights and sizes.

IMAGERY
Whenever possible, banner ads should utilize Tier One 
lifestyle imagery, cut-out product imagery and  
water-as-pattern imagery. See Chapter 2.

MESSAGING
Follow brand messaging guidelines detailed in Chapter 3.  
For banner ads to be most effective, keep copy to a 
minimum and use a clear, concise call-to-action.

COPYRIGHT STATEMENT:  
Unless space does not allow, the copyright statement should be used in all ads. See the Trademarks chapter of the brand 
standards for more details. 
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BRAND STANDARDS Banner AdsBRAND APPLICATION

Signature Element

Signature Element at 60% over imagery

Product sits within  
Signature Element

Headline set in Barlow Condensed Light

Rebate savings set in Barlow Condensed Semibold

Body copy set in Barlow Condensed Light

CTA set in Barlow Condensed Semibold

Pentair logo always below copy 

Image cropped to Signature Element

1/4" white border

DIGITAL AD EXAMPLES

Note: When a rebate or savings offer is present,  
it should be at the top of the hierarchy of elements.  
If no offer is present, the headline should take priority.

Copyright and legal set in Barlow 
Condensed regular in Pentair Blue 
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BRAND STANDARDS Banner AdsBRAND APPLICATION

Body copy set in Barlow 
Condensed Light

Pentair logo reversed 

Signature Element  
at 60% over imagery

Image full bleed cropped  
to Signature Element

CTA set in Barlow Condensed Semibold in white 
with Pentair Green background to create a button

Cut-out product  
sits within Signature Element

Rebate savings set in  
Barlow Condensed Semibold

SINGLE IMAGE WITH PRODUCT & OFFER - 970X90 

Note: When a rebate or savings offer is present,  
it should be at the top of the hierarchy of elements.  
If no offer is present, the headline should take priority.

Copyright and legal set in Barlow 
Condensed Regular in Pentair Blue 

.25pt Pentair  
Dark Gray outline 
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BRAND STANDARDS Banner AdsBRAND APPLICATION

Body copy set in Barlow 
Condensed Light

Pentair logo reversed 

Signature Element  
at 60% over imagery

Image full bleed cropped  
to Signature Element

CTA set in Barlow  
Condensed Semibold

SINGLE IMAGE - 970X250

.25pt Pentair  
Dark Gray outline 
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BRAND STANDARDS

Headline set in Barlow Condensed Light

Banner AdsBRAND APPLICATION

Image cropped to Signature Element

Reversed Pentair brand logo  

CTA set in Barlow Condensed Semibold

Image cropped to Signature Element

1/4" white border

PENTAIR BRANDED LOGO WITH TWO IMAGES - 300X600 

Note: A Pentair+product brand logo should not 
be used in the same advertisement together.

When you need to use a Pentair product brand 
logo (ie Pentair Everpure), use it alone.
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BRAND STANDARDS Banner AdsBRAND APPLICATION

SINGLE IMAGE WITH PRODUCT - 300X600 

Headline set in Barlow Condensed Light

Product sits within 
Signature Element

Pentair logo

CTA set in Barlow Condensed Semibold

Tier One Image cropped  
to Signature Element

1/4" white border

Signature Element  
at 60% over imagery
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BRAND STANDARDS Banner AdsBRAND APPLICATION

PENTAIR LOGO WITH "FOR LIFE." TREATMENT - 970X250

Note: The "FOR LIFE" headline treatment is available as 
a secondary headline option, particularly for non-water 
related businesses.

To create the “FOR LIFE” headline treatment,  
use Barlow Condensed Light in sentence case for the 
introductory statement and Barlow Bold all caps  
for the “FOR LIFE” statement.

"For Life" headline set in Barlow 
Condensed Light and Bold

Pentair logo reversed 

Signature Element  
at 60% over imagery

Image full bleed cropped  
to Signature Element

CTA set in Barlow  
Condensed Semibold

.25pt Pentair  
Dark Gray outline 

Product sits within 
Signature Element
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BRAND STANDARDS

DIGITAL AD EXAMPLES

Banner AdsBRAND APPLICATION
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BRAND STANDARDS

DIGITAL AD EXAMPLES

Banner AdsBRAND APPLICATION
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BRAND STANDARDS

EVERPURE

PAID SOCIAL MEDIA

Paid Social MediaBRAND APPLICATION

The consistency established in our advertisements are applied to our 
social media ads whenever possible — reinforcing the use of the core 
brand elements. However, based on the requirements and 
specifications of each platform, some elements will take priority over 
others. Always follow the dimensions as specified by the platform.

FORMAT
Dimensions and specifications vary across platforms and ad units, 
but the format should generally follow one of those  
detailed in the following pages.

PENTAIR LOGO
Do not use the Pentair logo in static social media ads, as the logo is 
already present in the platform avatar image. You may use a Pentair 
branded logo in the imagery when applicable. See the following 
section on video for logo usage in  
video ads. 

SIGNATURE ELEMENT
Use the Signature Element over imagery when appropriate, at 60% 
opacity. For flexibility with imagery, the element can be aligned right, 
left, top or bottom. Use your best judgment. For specifications and 
usage of our key branding asset, the Signature Element, refer to 
Section 2.5.

TYPOGRAPHY
To maximize ad efficiency, avoid putting text over images. However, 
when necessary, Barlow should be used according to the specs 
detailed in Section 2.6. Text should never take up more than 20% of 
the image area, per platform guidelines.

IMAGERY
Whenever possible, paid social media should utilize Tier One lifestyle 
imagery for maximum impact. See Chapter 2. For product specific 
ads, use cut-out product photography on a white background.

MESSAGING
Follow brand messaging guidelines as laid out in Chapter 3. Follow 
the character limits and copy requirements for each platform. Be 
concise and clear, highlighting an offer whenever one is present. 

NOTE: These guidelines and examples are for paid social ads. For 
guidance on creating organic social posts, please contact the Enterprise 
Communications team.!
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BRAND STANDARDS Paid Social MediaBRAND APPLICATION

Signature Element at 60% over imagery

Preset CTA 

Primary text set by social media

Headline
Description set by social media

Full bleed Tier One lifestyle image

FACEBOOK - SINGLE IMAGE AD WITH RETAIL OFFER

Display link
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BRAND STANDARDS Paid Social MediaBRAND APPLICATION

Preset CTA 

Primary text set by social media

Video with Pentair logo watermark

Headline

Description set by social media

FACEBOOK - VIDEO AD WITH RETAIL OFFER

Display link

Note: See the following section on video for specifics about video content in social media 
and elsewhere.
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BRAND STANDARDS Paid Social MediaBRAND APPLICATION

Primary text set by social media

Headline

Display link

Full bleed Tier Three lifestyle image

LINKEDIN - SINGLE IMAGE AD WITHOUT RETAIL OFFER

Signature Element at 60% over imagery



117VOLUME 1.0 | JANUARY 2021 | ©2021  Pentair. All rights reserved.

BRAND STANDARDS Paid Social MediaBRAND APPLICATION

Preset CTA 

Description set by social media

Full bleed Tier One lifestyle image

Signature Element at 60% over imagery

INSTAGRAM - SINGLE IMAGE AD WITH SIGNATURE ELEMENT 
BOTTOM-ALIGNED
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BRAND STANDARDS Paid Social MediaBRAND APPLICATION

Signature Element with  
reversed Pentair Everpure logo

Preset CTA 

Description set by social media

Full bleed Tier One lifestyle image

Signature Element at 60% over imagery

EVERPURE

INSTAGRAM - SINGLE IMAGE AD WITH PENTAIR BRANDED LOGO  
AND SIGNATURE ELEMENT LEFT-ALIGNED
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BRAND STANDARDS

EXAMPLES

Paid Social MediaBRAND APPLICATION

EVERPURE
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BRAND STANDARDS

The consistency established in our advertisements  
is applied to our print ads — reinforcing the use  
of the core brand elements and an appropriate  
hierarchy of messaging. A variety of formats are available, and the 
following pages show directional examples of how to combine the 
elements below into print ads that are respresentative of the Pentair 
brand.

FORMAT
Dimensions and specifications are determined  
by the publication's requirements, but should include the below 
elements whenever possible.

PENTAIR LOGO
Whenever possible, the full-color or reversed white Pentair logo should 
be used. For specific details, see Chapter 2.

SIGNATURE ELEMENT
For specifications and usage of our key branding asset,  
the Signature Element, refer to Chapter 2.

TYPOGRAPHY
Headlines are set in Barlow Light, Subheads and CTA's  
are set in in Barlow Semibold and body copy should be set in Barlow 
Light. If legability becomes a problem Healdines can be set in Barlow 
Medium or Semibold  
and body copy can be set at Medium. See Chapter 2.

IMAGERY
Print ads should utilize Tier One and Tier Two imagery whenever 
possible. See Chapter 2.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction. Before using 
any asset or artwork, please check (within DAM, agency etc) that all 
rights are available for the intended usage application. For additional 
information, please see the Brand Materials section of mypentair.com 
for available downloadable assets, or contact your segment content 
marketing manager, or marketing manager global brand. 

PRINT ADVERTISEMENTS

Print AdsBRAND APPLICATION
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BRAND STANDARDS

FULL-PAGE PRINT AD LAYOUT WITH ONE IMAGE AND PRODUCT

Print AdsBRAND APPLICATION

Full bleed Tier One lifestyle image

Signature Element at 60% over imagery

Copyright Statement and note

Pentair logo reversed

Headline set in Barlow Light

Body copy set in Barlow Medium

CTA set in Barlow Semibold

1/4" white border

Product sits within  
Signature Element
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BRAND STANDARDS

FULL-PAGE PRINT AD LAYOUT WITH ONE IMAGE

Print AdsBRAND APPLICATION

Pentair logo below copy

Full bleed Tier Three lifestyle image

Headline set in Barlow Light

Signature Element at 60% over imagery

Body copy set in Barlow Medium

CTA set in Barlow Semibold

1/4" white border

Signature Element at 60% over imagery

Signature Element

Copyright Statement and side note
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BRAND STANDARDS

FULL-PAGE PRINT AD LAYOUT  
WITH TWO IMAGES

Print AdsBRAND APPLICATION

Pentair brand logo  
below product and copy

Full bleed image cropped to Signature Element

Full bleed image cropped to Signature Element

Headline set in Barlow Medium

Body copy set in Barlow Light

CTA set in Barlow Semibold

Cut-out product below copy when  
not sitting within Signature Element 

1/4" white border

Copyright Statement and side note
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BRAND STANDARDS

1/4" white border

FULL-PAGE PRINT AD LAYOUT WITH  
"FOR LIFE" HEADLINE TREATMENT

Print AdsBRAND APPLICATION

CTA set in Barlow Semibold

Pentair logo

Full bleed image cropped  
to Signature Element

"FOR LIFE." headline set in Barlow  
Condensed Light and Barlow Condensed Bold

Body copy set in Barlow Light

Signature Element at 60% over imagery

Note: The "FOR LIFE" headline treatment  
is available for all businesses, but should  
be considered a secondary choice for 
water-related businesses. 

Product sits within Signature Element

Copyright Statement and note
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BRAND STANDARDS

HALF-PAGE PRINT AD LAYOUT  

Print AdsBRAND APPLICATION

Pentair logo below product and copy

Headline set in Barlow Medium

Body copy set in Barlow Light

CTA set in Barlow Semibold

1/4" white border

Signature Element at 60% over imagery

Full bleed image cropped to Signature Element

Copyright Statement and side note
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BRAND STANDARDS

EXAMPLES

Print AdsBRAND APPLICATION
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EXAMPLES – PRINT ADS

When it comes to pool pump performance, not all pumps make the cut. Pentair 
is clearing the water about performance to get you up to variable speed on the 

upcoming DOE regulation changes, so you won’t be left wading.

Get the full story now at pentair.com/pumpregulations

WHY CHOOSE PENTAIR VARIABLE SPEED PUMPS?

LEAVE 
SINGLE 
SPEED 

PUMPS IN 
THE KIDDIE

POOL.

2021 DEPARTMENT OF ENERGY POOL PUMP REGULATION CHANGE

© 2020 Pentair. All rights reserved.

Improved circulation Cut costs by 
80%–90%*

Lower speed
runs quieter

Less wear & tear
= longer lasting

HIGHER
PERFORMANCE

ENERGY & COST
SAVINGS

QUIETER LONGER LASTING

*Savings based on variable speed pump compared to a single-speed pump running 12 hours per day at an average of $0.16 per kWh in a 20,000-gallon pool. Actual savings may vary based on local utility rates, 
pool size, pump run time, pump horsepower, pump rpm, plumbing size and length, pump model, service factor and other hydraulic factors.

 

Transparency is one of the biggest pain points for 
homeowners during a pool build. That’s why Pool Concierge™ 
app added remote monitoring functionality—so you can keep 
an eye on your pool build process from anywhere through outdoor 
wall-mounted, app-connected cameras. 

° Show your friends and family progress everyday

° Stay up to date with job activities throughout the build via real-time data sharing

° See real-time snapshots of your pool throughout the 
   build with the easy-to-use dashboard

° Enjoy greater peace-of-mind, knowing who’s 
   coming & going on any given day

° Keep a souvenir of the process with a time-lapse 
   video

Watch Your 
Pool Being Built, 
From Anywhere.

Live View Camera 
TU STAI A GUARDARE,
ALL’ACQUA CI PENSIAMO NOI.
jung-pumpen.it   info-it@pentair.com ©

 P
en

ta
ir 

20
20

Seguici #pentairitalia

Print AdsBRAND APPLICATION



128VOLUME 1.0 | JANUARY 2021 | ©2021  Pentair. All rights reserved.

BRAND STANDARDS

EXAMPLE – IN-STORE FLYER

PENTAIR 
HOME

Take charge of the water in your home 
with the Pentair Home app.

The Pentair Connected Salt Level Sensor is one of several 

 

 
 

Learn more at pentair.com/home

PEACE OF MIND AT YOUR FINGERTIPS
Get instant status information and monitor all of your  

SYSTEMS CHECKED, YOU’RE GOOD TO GO
 

A HELPING HAND WHEN YOU NEED IT
 i

13845 Bishops Dr.   |   Suite 200   | |
P: 262.238.4400   |   Customer Service: 800.279.9404   | |
All indicated Pentair trademarks and logos are property of Pentair. Third party registered and unregistered trademarks and logos are the property of their respective owners.

© 2020 Pentair.  All rights reserved.

13845 Bishops Dr.   |   Suite 200
|

P: 262.238.4400   |   Customer Service: 800.279.9404
|

All indicated Pentair trademarks and logos are property of Pentair. Third party registered and 
unregistered trademarks and logos are the property of their respective owners.

© 2020 Pentair.  All rights reserved.

The Simple, 
Don’t-Forget-The-Salt 
Solution
The Connected Salt Level Sensor, when paired 
with the Pentair Home app, makes last minute trips 
to buy water softener salt a thing of the past. 

NOTIFIES YOU WHEN TO ADD SALT
 

CHECK SALT LEVEL ANYTIME, ANYWHERE
 

EASY SET UP WITH SIMPLE IN-APP INSTRUCTIONS
 

 

FITS ALMOST ANY WATER SOFTENER
 

Learn more at pentair.com/saltsensor

PENTAIR 
HOME

FRONT BACK

In-Store FlyerBRAND APPLICATION
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EXAMPLES

Postcard CampaignBRAND APPLICATION



6.2 VIDEO Video Intro / Outro

Paid Video Promo Endcards & CTA 

Video Production Guidelines
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This section includes guidelines to help Pentair employees and outside vendors to create the 
highest quality video possible for various uses, including videos for advertising & promotional 
purposes as well as how-to videos. Professional quality videos can be expensive and time-
consuming to produce but necessary for many marketing and communication messages. 
Therefore it’s important that videos produced by or for Pentair have consistency in application 
of the brand, and follow similar technical guidelines. 

FOR ALL VIDEO PRODUCTION, PLEASE KEEP IN MIND THE FOLLOWING: 
1)  There are two basic rules for videos: Keep it simple, and the shorter the better. Concise 

videos are more likely to be fully watched. 

2   Apply the Pentair branding elements, and use them consistently. A detailed set of video 
guidelines are under development. For any questions in this area, please contact your 
Segment Content Marketing Manager, Pentair Enterprise Shared Services Multimedia 
Team, or the senior manager, global branding. 

3)  Usage rights & publicity release: Be sure that all usage rights, model consent etc are in 
place before videos are released. Please contact your assigned Legal Counsel for a publicity 
release form relevant for your business and market. 

4)  Copyright & Trademarks: Please follow and apply our policies as outlined in the Trademarks 
Chapter of the Brand Standards. 

For any questions or information not covered currently in this chapter, please contact your 
Segment Content Marketing Manager, Pentair Enterprise Shared Services Multimedia Services 
Manager, or the senior manager, global branding. 

Videos are entertaining, informative ways to 
promote Pentair. They can be used 

awareness, educate and inspire purchase, 
and then post-purchase for usage & 
educational support, on channels including 
pentair.com and other websites, social 
media, Amazon, dealer portals, at 
tradeshows, etc.
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VIDEO INTRO

VideoBRAND APPLICATION

Given the dynamic nature of video, brand consistency 
regarding how the content enters and exits is 
extremely important in conveying a single unified 
brand appearance. Use of the approved intro will 
ensure all the varying video content is presented 
within our uniform brand. 

Important Note: If you are developing a video that is 
not to be used for paid advertising (eg product 
how-tos, training and education, promotional videos 
on our owned channels etc), you should use both the 
Intro and Outro. For videos that you'll use in paid 
advertising (eg paid social), it is not necessary to use 
the Intro; use only the Outro.

FORMAT
Generally 1920 x 1080 pixel ratio / HD / mp4 files, 
however, video content for certain social media 
platforms is better suited to a 4:5, 1:1 or 9:16  
aspect ratio.

PENTAIR LOGO
Only the full color Pentair logo is used  
in the Video Intro.

BRAND ASSETS
The approved Video Intro should never be altered or 
adjusted, to maintain brand consistency both 
elements must be used as downloaded.
Before using any asset or artwork, please check 
(within DAM, agency etc) that all rights are available for 
the intended usage application. 

DOWNLOAD FILES
The video MP4 files are available in the  
Brand Standards section located in 
‘Working Here’ on mypentair.com

When there is no action 
occuring behind the intro, 
the Video Intro starts with 
the Pentair logo centered 
on a white 100% opacity 
background. The logo and 
opaque overlay then wipe 
away at an angle from the 
bottom left to the top right, 
revealing the video playing 
behind.

TRANSPARENT VIDEO INTRO

OPAQUE VIDEO INTRO

The Video Intro starts with 
the Pentair logo centered 
on a 60% transparent white 

seconds of the video's action. 
The logo and transparent 
overlay then wipe away at an 
angle from the bottom left to 
the top right, revealing the 
video playing behind.
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VIDEO INTRO BREAKDOWN

VideoBRAND APPLICATION

60% white overlay of image/video

Pentair logo over  
60%white overlay

Pentair logo on a 100%  
opacity white background

100% white overlay when no imagery

Wipes away from bottom left to top right
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Given the dynamic nature of video, brand consistency 
regarding how the content enters and exits is extremely 
important in conveying a single unified brand 
appearance. Use of the approved outro will ensure all 
the varying video content is presented within our 
uniform brand. 

FORMAT
Generally 1920 x 1080 pixel ratio / HD / mp4 files, 
however, video content for certain social media 
platforms is better suited to a 4:5, 1:1 or 9:16  
aspect ratio.

PENTAIR LOGO
Only the full color Pentair logo is used in the  
Video Outro.  

BRAND ASSETS
The approved Video Outro should never be altered or 
adjusted, to maintain brand consistency both elements 
must be used as downloaded.

DOWNLOAD FILES
The video files are available in the Brand Standards 
section located in ‘Working Here’ on mypentair.com

VideoBRAND APPLICATION

VIDEO OUTRO

The Video Outro starts 
on 100% opacity white 
background with the Pentair 
logo appearing when there is 
no video playing behind it. 

TRANSPARENT VIDEO INTRO

OPAQUE VIDEO INTRO

© 2021 Pentair. All Rights Reserved. All indicated Pentair trademarks and logos are property of Pentair. Third party registered and unregistered trademarks and logos are the property of their respective owners.  
App Store® is a registered trademark of Apple, Inc. in the U.S.A. and/or other countries. Google Play® is a registered trademark of Google LLC in the U.S.A. and/or other countries.

© 2021 Pentair. All Rights Reserved. All indicated Pentair trademarks and logos are property of Pentair. Third party registered and unregistered trademarks and logos are the property of their respective owners.  
App Store® is a registered trademark of Apple, Inc. in the U.S.A. and/or other countries. Google Play® is a registered trademark of Google LLC in the U.S.A. and/or other countries.

The Video Outro starts with 
the transparent background 
wiping in from the top right. 
When it gets to mid frame, 
the Pentair logo appears 
centered along with legal 
copy centered at the bottom. 
The transparent overlay 
continues to the bottom left 
until it's full bleed, as shown 
above. Video continues to 
play in the background behind 
the overlay.
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BRAND STANDARDS

VIDEO OUTRO BREAKDOWN

BRAND APPLICATION Video

60% white overlay of 
video or imagery

100% white overlay when 
no video or image

Wipes on from top right to bottom left

Legal copy set in Barlow Condensed Medium centered at the bottom in Pentair blue

© 2021 Pentair. All Rights Reserved. All indicated Pentair trademarks and logos are property of Pentair. Third party registered and unregistered trademarks and logos are the property of their respective owners.  
App Store® is a registered trademark of Apple, Inc. in the U.S.A. and/or other countries. Google Play® is a registered trademark of Google LLC in the U.S.A. and/or other countries.

© 2021 Pentair. All Rights Reserved. All indicated Pentair trademarks and logos are property of Pentair. Third party registered and unregistered trademarks and logos are the property of their respective owners.  
App Store® is a registered trademark of Apple, Inc. in the U.S.A. and/or other countries. Google Play® is a registered trademark of Google LLC in the U.S.A. and/or other countries.
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PROMO ENDCARDPAID VIDEO  
PROMOTIONAL ELEMENTS
Given the dynamic nature of video, brand consistency 
regarding how the content enters and exits is extremely 
important in conveying a single unified brand 
appearance. Use of the approved Promo Endcard will 
ensure all the varying video content is presented within 
our uniform brand. This endcard is only to be used when 
there is a specific rebate or sale offer to highlight.

FORMAT
Generally 1920 x 1080 pixel ratio / HD / mp4 files, 
however, video content for certain social media 
platforms is better suited to a 4:5, 1:1 or 9:16  
aspect ratio.

PENTAIR LOGO
Only the reversed white Pentair logo is used  
as a watermark in the Promo Endcard.

BRAND ASSETS
The approved endcard should only be altered or 
adjusted to reflect accurate product and offer. To 
maintain brand consistency, other elements must be 
used as downloaded.
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. 

DOWNLOAD FILES
The video files are available in the Brand Standards 
section located in ‘Working Here’ on mypentair.com

The Pentair Promo Endcard appears as an overlay on top of a video 
playing in the background, with the Pentair logo reversed as a watermark 
in the upper left corner. It begins with the triangles wiping in from the 
upper right and lower left hand corners to form our Signature element. 
A cutout product or product family image sits at the intersection of the 
Pentair Blue triangle, Pentair Green triangle and 60% transparency white 
triangle. The rebate or offer then appears centered within the white 
triangle, in Barlow Condensed Semibold. This endcard transitionations 
directly into the Pentair Video Outro. 

Pentair logo reversed Signature element at 60% over imagery

Rebate savings set in  
Barlow Condensed Semibold

Cut- out product sits  
within Signature Element
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GENERAL VIDEO  
TECHNICAL GUIDELINES 
The following technical guidelines have been set for 
Pentair by the Pentair Enterprise Shared Services 
Multimedia Team. For any questions or assistance, 
please contact the team directly. 

ASPECT RATIO
Always use the 16:9 Aspect ratio (1280x720 or 1920x1080 pixels), as it is important for the viewing 
experience. Modern screens like YouTube and others are set in a 16:9. Ratio. 

Exceptions: Archival video footage may have an aspect ratio of 4:3 and be scaled if possible to fill 
a 16:9 frame. Exceptions can be made on a case by case basis.

VIDEO QUALITY RESOLUTION
Video produced should be produced at 1080p or higher. In some cases 720p will be accepted. No 
footage will be used or accepted below 720p. Unless archival footage. Please contact Enterprise 
Shared Services Multimedia Team for assistance.

FRAMERATE
The ideal framerate is 24fps. Most platforms are acceptable to 24fps. Different framerates can be 
used for different purposes. Professional videographers/cinematographers will use their 
expertise to determine what framerate to record in. All final videos should be set to an output at 
24fps. 

BITRATE
All footage should be recorded in the highest bitrate available. This will produce a higher quality of 
the final produced video.

COLOR CORRECTING/GRADING
Color Correction should only be attempted by a professional with experience. If video is not going 
to receive professional color treatment, it should be filmed in a standard color mode, allowing for 
the most natural in camera color saturation.

If video is going to receive color correction/grading it should be filmed flat and use a color profile 
or LUT. 

AUDIO
If you have someone speaking on screen, do not use the built-in microphone on the camera. Lapel 
microphones and boom microphones work best in most environments. Avoid locations with the 
least background as possible. Certain mics like lavalier mics, should have a frequency set that 
avoids unwanted frequency noise. Audio quality should not be distorted or have clipping.

An option to having someone speak onscreen is a voiceover. Show the product or technology on 
screen and then add a voiceover afterward to deliver the message. 

A detailed set of video guidelines are under development. For any questions in this area, please 
contact the Enterprise Shared Services Multimedia Services Manager.



6.3 PROMOTIONAL  

EMAIL CAMPAIGNS 

Email Overview
Email Components
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TEMPLATES TO USE
Location:
Content Builder > _Templates

Template Names:
[MSTR] B2B Template
[MSTR] B2C Template
[MSTR] Transactional Template

An email program can be simple or sophisticated.
A simple email can communicate important product and 
pricing changes, which help build successful business 
relationships with customers and partners. A more 
sophisticated email program aims above notifications 
and includes engagement through personalization and 
targeted data.

At its most sophisticated, an email program uses 
automation to build meaningful interactions and gain 
insight into audience behavior. These behaviors are able 
to adapt “in the moment” to deliver appropriate and 
compelling information throughout the customer’s 
journey with Pentair.

If you are accessing via Marketing Cloud, the template 
locations are listed below. If you are using a different 
platform, please ensure that the design of your email 
follows the template shown. 

Any questions can be sent to the Enterprise Shared 
Services director, or the marketing manager,  
global brand. 

This section includes guidelines to help Pentair employees and outside vendors to create 
engaging and effective email communications. Email is a great, cost-effective marketing tool for 
announcing new products and product enhancements, educational opportunities, and creating 
awareness and demand.

TIPS FOR SUCCESSFUL EMAIL CAMPAIGNS AND JOURNEYS:

DOs

•  Consider how you greet the reader – make it  
a friendly experience

•  Give your subject line special attention

•  Keep your message and mail concise, and 
focused on the benefit for the reader

•  Put the most important information first

•  Make statements with photos  
(see Ch 2.7 for guidelines on imagery)

•  Link out to a website page if you have a lot of 
information to convey 

•  Use a brand tone and imagery that reflects 
the purpose (see Chapter 3 guidelines on 
writing)

DON'Ts

•  Use a no-reply in your “from” name

•  Use emojis

•  Use long subject lines

•  Include too many CTAs
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 855-263-6100

To view this email as a webpage, click here.

Welcome, Mike !

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent quis nisl in
turpis sodales luctus aliquet at quam. Fusce quis enim placerat lectus mattis

auctor vel quis mauris. Class aptent taciti sociosqu ad litora torquent per
conubia nostra, per inceptos himenaeos. Sed quis suscipit diam, nec lacinia

neque. Nunc iaculis non arcu eget volutpat.

Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua.

Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua.

Contact us today to schedule your free in-home water test to find
out what’s in your water.

$199 OFF
with installation of Pelican Water Smart Combo System

SCHEDULE APPOINTMENT

Info

City Water
 Well Water
 Replacements

 Contact Us
 Blog

About

At Pentair, we believe the health of our world
depends on reliable access to clean, safe water.

We deliver a comprehensive range of smart,
sustainable water solutions to homes, business

and industry around the world.

COPYRIGHT © 2020 PENTAIR. ALL RIGHTS RESERVED.
 

This email was sent by:
Pentair

5500 Wayzata Boulevard Suite 900
Minneapolis, MN 55416

 
You are receiving this email because you have signed up to receive Pentair email communication.

Unsubscribe | Manage Preferences

To view this email as a webpage, click here.

At Bridge House, every element of water’s impact to the house is clear. From
that clarity comes a whole lotta upside for its owner and proud Pentair partner,
Dan Brunn. Why not get your house flowing and filtering forward in the same
way? After all, the right water systems help ensure: 

Cleaner, great tasting water for cooking and drinking

Better care for appliances and plumbing with softer water

Soft skin and shinier hair too

No more spotty dishes and glasses from the dishwasher

Sparkling ice from your icemaker

Money savings on energy costs

Home, kitchen, or bath, Pentair can get you there. Tell us the type of solutions
you are most interested in learning more about, and let’s untap the benefits of
better water for you!

Choose the solutions that are of interest to you.

Whole home water
solutions for better water,

everywhere

 

Great tasting ingredient
water for cooking and

drinking

 

Kissing bottled water
goodbye – 1 Freshpoint

filter delivers 750 gallons of
delicious water

COPYRIGHT © 2020 PENTAIR. ALL RIGHTS RESERVED.

This email was sent by:
Pentair

5500 Wayzata Boulevard Suite 900
Minneapolis, MN 55416

You are receiving this email because you have signed up to receive Pentair email communication.

Unsubscribe | Manage Preferences

Email Personalization
Sample: B2B Template

Educational Material
Sample: B2C Template

Dyanmic Content
Sample: B2B Template

EXAMPLES
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CTA BUTTONS
White Backgrounds:

Colored Backgrounds:

Pentair Green

White Bordered

Pentair Blue

Button

Pentair Green

Button Button

Button

To view this email as a webpage, click here.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent quis nisl in turpis sodales
luctus aliquet at quam. Fusce quis enim placerat lectus mattis auctor vel quis mauris. Class

aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos himenaeos. Sed quis
suscipit diam, nec lacinia neque. Nunc iaculis non arcu eget volutpat.

 Step 1: Duis sagittis tortor quis mauris aliquet
 Step 2: Duis sagittis tortor quis mauris aliquet
 Step 3: Duis sagittis tortor quis mauris aliquet
 Step 4: Duis sagittis tortor quis mauris aliquet

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Praesent quis nisl in turpis

sodales luctus aliquet at quam. Quisque vel
mattis eros.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Praesent quis nisl in turpis

sodales luctus aliquet at quam. Quisque vel
mattis eros.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

COPYRIGHT © 2020 PENTAIR. ALL RIGHTS RESERVED.

This email was sent by:
Pentair

5500 Wayzata Boulevard Suite 900
Minneapolis, MN 55416

You are receiving this email because you have signed up to receive Pentair email communication.

Unsubscribe | Manage Preferences

IMAGES
Hero: 600x300px
2 Column: 270x200px
3 Column: 180x180px

TYPEFACE
(Font size, weight, color, family)

H1: 28px | Bold | 09244F | Arial
H2: 20 px | Bold | 09244F | Arial
H3: 18px | Bold | 09244F | Arial

Body: 14px | Normal | 464747 | Arial
Buttons: 14px | Bold | FFFFFF | Arial
Links: 14px | 4F8309

COLORS
(Where applicable, please use ADA color pallette).

Primary
Pentair Blue: 09244F
Pentair Green: 4F8309
Bright Blue: 006E96

Secondary
Pentair Dark Gray: 464747
Pentair Light Green: 6EB70B
Pentair Impact Green: D0DF00

MESSAGING
Follow brand messaging guidelines detailed in Chapter 3. 
For emails to be most effective, keep copy to a minimum 
and use a clear, concise call-to-action.

FOOTER REQUIREMENTS
Branded Social Icons
Copyright Statement (see chapter 7)
Address (this can change per B.U.)
Preference Center Links (where applicable) 

COPYRIGHT STATEMENT
You should include a copyright notice on the bottom of 
each piece of printed and/or digital material. This puts 
the world on notice of our rights on the material. The 
notice consists of four elements:
• The © symbol
• The year of the last update of the content
• Pentair
• The statement “All rights reserved.”



6.4 BROCHURES Brochures/Pamphlets

Catalogues

Product Sheets
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CONFIGURATION AND COMPONENTS

The Corporate/Copyright Standards appears at the bottom  
of all Pentair publications, usually located on the back cover.  
This includes the logo, address, URL, legal/trademark/copyright 
information, and project number. 

FORMAT
8.5" x 11". Apply same margins to A4 formats, as detailed to the 
right; contact your marketing lead for templates.

PENTAIR LOGO
The Pentair Logo is positioned on the bottom left above the 
address and legal information. Use the full-color logo on white/
light backgrounds and the reversed white logo on dark 
backgrounds.

TYPOGRAPHY
All type is Pentair Dark Gray and set in Barlow Light with the 
following specifications.

• Contact Information: Barlow Semibold, 8pt with 9pt leading,  
-0 tracking/kerning, Title Case, 5pt space after paragraph, in 
Pentair Blue. The Stove Pipe (vertical line between address 
elements) is Barlow Semibold with 3 spaces typed before and 
after the stove pipe in Pentair Green (this key is located above 
the RETURN key on most standard keyboards).

• Legal Information: Barlow Regular, 6pt with 7pt leading, Sentence 
case, 2pt space after the three paragraphs in Pentair Dark Gray.

• Additional Information: Barlow Regular, 6pt with 7pt leading 
Sentence case, 5pt space before paragraph in Pentair  
Dark Gray.

On Darker Backgrounds all text is White and the Stove Pipe is 
Pentair Green.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction. Before 
using any asset or artwork, please check (within DAM, agency etc)  
that all rights are available for the intended usage application. For 
additional information, contact your Assigned Brand Council Member.

LEGAL ENTITY USE
For information on the use of legal entity names, refer to. Contact 
your assigned Legal Counsel if you have any specific questions.

Address Line 1   |   Address Line 1   |   City, ST Zip Code   |   Country   |   +00.000.000.0000   |   pentair.com
All Pentair trademarks and logos are owned by Pentair. All other brands or product names are trademarks or registered marks of their respective owners. 
Because we are continuously improving our products and services, Pentair reserves the right to change speci�cations without prior notice.

Pentair is an equal opportunity employer.

00-00000 00/00 ©2018 Pentair. All Rights Reserved.

©Notice / ™ Ownership Statement

5500 Wayzata Blvd   |   Suite 900   |   Minneapolis, MN 55416   |   United States   |   +00.123.456.7890   |   pentair.com
All Pentair trademarks and logos are owned by Pentair. All other brands or product names are trademarks or registered marks of their respective owners. 
Because we are continuously improving our products and services, Pentair reserves the right to change speci�cations without prior notice.

Pentair is an equal opportunity employer.

00-00000 00/00 ©2018 Pentair. All Rights Reserved.

©Notice / ™ Ownership Statement

5500 Wayzata Blvd   |   Suite 900   |   Minneapolis, MN 55416   |   United States   |   +00.123.456.7890   |   pentair.com
All Pentair trademarks and logos are owned by Pentair. All other brands or product names are trademarks or registered marks of their respective owners. 
Because we are continuously improving our products and services, Pentair reserves the right to change speci�cations without prior notice.

Pentair is an equal opportunity employer.

00-00000 00/00 ©2018 Pentair. All Rights Reserved.

©Notice / ™ Ownership Statement

0.7" (17.8mm)

Project Number

0.7" (17.8mm)

1.5" (38mm)

Pentair Logo

Pentair Logo

Contact Information

Additional Information

Legal Information

CORPORATE/COPYRIGHT STANDARDS

0.7" 
(18.3mm)

1.2" 
(30.5mm)

See Typography at left  
for exact specifications

See Typography at left  
for exact specifications

LIGHT BACKGROUND

DARK BACKGROUND

Corporate/Copyright StandardsBRAND APPLICATION



144VOLUME 1.0 | JANUARY 2021 | ©2021  Pentair. All rights reserved.

BRAND STANDARDS

This brochure front cover illustrates how color, 
typography, and the Signature Element create the  
unique visual style for our communications.

FORMAT
8.5" x 11". Apply same margins to A4 formats, as detailed 
to the right; contact your marketing lead for templates.

BRAND ELEMENTS
For guidance on the use of the Pentair Logo  
and our Brand Elements, refer to Chapter 2.

TYPOGRAPHY
Barlow Light should only be used,  
refer to Brand Fonts, refer to Chapter 2.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for 
reproduction. Before using any asset or artwork,  
please check (within DAM, agency etc) that all rights  
are available for the intended usage application.  
For additional information, contact your Assigned  
Brand Council Member.

LEGAL ENTITY USE
Contact your assigned Legal Counsel if you have any 
specific questions.

BROCHURE COVER (Master Brand)

WATER FILTRATION  
FOR THE HOME

Signature 
Element

Water pattern 
imagery 

Headline set in Barlow 
Light in Pentair Blue 

Subhead set in Barlow 
Light in Pentair Blue

Pentair logo

1/4" white border

Brochure CoverBRAND APPLICATION
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BROCHURE COVER (Product Brand)This Product Brand brochure front cover illustrates how 
imagery, color, typography, and the Signature Element 
create the unique visual style for our communications.

FORMAT
8.5" x 11". Apply same margins to A4 formats, as detailed 
to the right; contact your marketing lead for templates.

BRAND ELEMENTS,  
IMAGERY, AND TYPOGRAPHY 
For guidance on the use of the Pentair logo, brand 
elements, imagery and typography, refer to chapter 2.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for 
reproduction. Before using any asset or artwork, please 
check (within DAM, agency etc) that all rights are 
available for the intended usage application. For 
additional information, contact your Assigned Brand 
Council Member.

LEGAL ENTITY USE
For information on the use of legal entity names. 
Contact your assigned Legal Counsel if you have  
any specific questions.

Signature 
Element

Product sits within 
Signature Element

Subhead set in Barlow 
Light in Pentair Blue

1/4" white border

Headline set in Barlow 
Light in Pentair Blue 

Pentair brand logo

CENTRIFUGAL 
PUMPS

Brochure Cover (Product Line)BRAND APPLICATION
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This brochure front cover with a Product Name tab for  
a display rack illustrates how imagery, color, typography, 
and the Signature Element create the unique visual 
style for our communications.

FORMAT
8.5" x 11". Apply same margins to A4 formats, as detailed 
to the right; contact your marketing lead for templates.

BRAND ELEMENTS,  
IMAGERY, AND TYPOGRAPHY 
For guidance on the use of the Pentair logo, brand 
elements, imagery and typography, refer to chapter 2.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for 
reproduction. Before using any asset or artwork, please 
check (within DAM, agency etc) that all rights are 
available for the intended usage application. For 
additional information, contact your Assigned Brand 
Council Member.

LEGAL ENTITY USE
For information on the use of legal entity names. 
Contact your assigned Legal Counsel if you have  
any specific questions.

BROCHURE COVER (Display Rack)

Headline set in Barlow 
Light in Pentair Blue 

Subhead set in Barlow 
Light in Pentair Blue

Pentair logo

1/4" white border

Product sits within 
Signature Element

Signature Element at 60% over imagery

Signature 
Element

INTELLIBRITE 5G®
UNDERWATER LED LIGHTS

Brochure Cover (Display Rack)BRAND APPLICATION
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This brochure interior spread illustrates how product 
and lifestyle imagery, color, typography, and the 
Signature Element create the unique visual style for  
our communications.

FORMAT
8.5" x 11". Apply same margins to A4 formats, as detailed 
to the right; contact your marketing lead for templates.

BRAND ELEMENTS,  
IMAGERY, AND TYPOGRAPHY 
For guidance on the use of the Pentair logo, brand 
elements, imagery and typography, refer to chapter 2.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for 
reproduction. Before using any asset or artwork, please 
check (within DAM, agency etc) that all rights are 
available for the intended usage application. For 
additional information, contact your Assigned Brand 
Council Member.

BROCHURE INTERIOR SPREAD

Two-page spread

0.5" (12.7mm)

Tier One  
Lifestyle Imagery

0.5" 
(12.7mm)

Caption set in 
Barlow Light Iatlic

Title sentence  
Barlow Light

Body copy set in  
Barlow Light

Product 
Imagery

Highlighted Information set 
in Barlow Light Italic

0.75" 
(19.05mm)

0.5" (12.7mm)0.5" (12.7mm) 0.5" (12.7mm)

0.5" 
(12.7mm)

Align

Header and sub head 
set in Barlow Light

Brochure Interior SpreadBRAND APPLICATION
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5500 Wayzata Blvd   |   Suite 900   |   Minneapolis, MN 55416   |   United States   |   +00.123.456.7890   |   pentair.com
All Pentair trademarks and logos are owned by Pentair. All other brands or product names are trademarks or registered marks of their respective owners. 
Because we are continuously improving our products and services, Pentair reserves the right to change speci�cations without prior notice.

Pentair is an equal opportunity employer.

00-00000 00/00 ©2018 Pentair. All Rights Reserved.

©Notice / ™ Ownership Statement

1620 Hawkins Ave   |   Sanford, NC 27330   |   United States   |   800.831.7133   |   pentair.com 
All Pentair trademarks and logos are owned by Pentair plc. EasyTouch®, IntelliFlo®, IntelliChlor®, IntelliChem®, ScreenLogic®, Eco Select®, QuickTouch® and SpaCommand® are 
registered trademarks of Pentair Water Pool and Spa, Inc. and/or its a liated companies in the United States and/or other countries. iPad®, iPhone®, iPod touch®, Mac® and  
Apple Watch® are registered trademarks of Apple, Inc. in the United States and/or other countries. Android® is a registered trademark of Google, Inc. Amazon Echo® is a registered 
trademark of Amazon Technologies, Inc. in the United States and/or other countries. Because we are continuously improving our products and services, Pentair reserves the right 
to change specifications without prior notice. 
Pentair is an equal opportunity employer.
P2-017 10/18 ©2018 Pentair Water Pool and Spa, Inc. All rights reserved.

The EasyTouch Control System has 
earned the Eco Select® brand distinction 
as one of the greenest and most 
e cient choices from Pentair.

EASYTOUCH®

CONTROL SYSTEMS PAIRED WITH  
AUTOMATED CHEMICAL MANAGEMENT

EasyTouch System 
Indoor Control Panel

(4- or 8-Function Control)

EasyTouch System
Wireless Controller

QuickTouch®  
Wireless Remote
 Wireless Remote

iS4 
4-Function  

Spa-Side Remote

SpaCommand® 
Spa-Side Remote

 10-Function                           
Spa-Side Remote

MORE OPTIONAL CONTROLLERS THAN ANY OTHER COMPETITOR

THE EASYTOUCH CONTROL SYSTEM FAMILY

Part # EasyTouch Systems with IntelliChlor® Transformer and IntelliChlor Cell

520592 EasyTouch System 4PSC-IC20 Single Body (includes salt chlorine generator integration & IC20 cell)

520593 EasyTouch System 4PSC-IC40 Single Body (includes salt chlorine generator integration & IC40 cell)

520704 EasyTouch System 8PSC-IC20 Single Body (includes salt chlorine generator integration & IC20 cell)

520705 EasyTouch System 8PSC-IC40 Single Body (includes salt chlorine generator integration & IC40 cell)

520542 EasyTouch System 4SC-IC20 Pool/Spa (includes salt chlorine generator integration & IC20 cell, 2 actuators)

520543 EasyTouch System 4SC-IC40 Pool/Spa (includes salt chlorine generator integration & IC40 cell, 2 actuators)

520544 EasyTouch System 8SC-IC20 Pool/Spa (includes salt chlorine generator integration & IC20 cell, 2 actuators)

520545 EasyTouch System 8SC-IC40 Pool/Spa (includes salt chlorine generator integration & IC40 cell, 2 actuators)

521150 EasyTouch System 8SC-IC60 Pool/Spa (includes salt chlorine generator integration & IC60 cell, 2 actuators)

Part # EasyTouch Systems without IntelliChlor Transformer Built-in

520591 EasyTouch System 4P Single Body (base system—no indoor control panel, no actuators)

520703 EasyTouch System 8P Single Body (base system—no indoor control panel, no actuators)

520538 EasyTouch System 4 Pool/Spa (base system—no indoor control panel, 2 actuators)

520540 EasyTouch System 8 Pool/Spa (base system—no indoor control panel, 2 actuators)

Part #  Canadian EasyTouch Systems

520914  EasyTouch System 4P-C  Single Body (salt-ready system—cell must be ordered separately)

520915  EasyTouch System 8-C  Pool/Spa (salt-ready system—cell must be ordered separately)

Part #  Canadian EasyTouch Systems

520910  IntelliChlor Generator Power Center (Canadian version)  

520911  IntelliChlor Generator IC20 Cell (Canadian version)

520912  IntelliChlor Generator IC40 Cell (Canadian version)

Part # ScreenLogic® Interface

522104 ScreenLogic Wireless Bundle

Part # EasyTouch System Accessories

520548 EasyTouch System Indoor Control Panel for 4-Circuit Systems

520549 EasyTouch System Indoor Control Panel for 8-Circuit Systems

520546 EasyTouch System Wireless Controller for 4-Circuit Systems

520547 EasyTouch System Wireless Controller for 8-Circuit Systems

521209 QuickTouch II Wireless Remote

Various iS4 Spa-Side Remote (multiple cable lengths and colors)

521176 SpaCommand® Spa-Side Remote, Black 150’ cable

521177 SpaCommand Remote, Black 250’ cable

521178 SpaCommand Remote, White 150’ cable

521179 SpaCommand Remote, White with 250 ft. cable

521180 Mudbox Accessory, SpaCommand Remote

BROCHURE BACK COVER WITH COMMUNICATIONThis page illustrates a typical example of a Pentair 
brochure back cover in white. Either Pentair primary 
green or blue can be used for accent colors  
in the brochure.

FORMAT
8.5" x 11". Apply same margins to A4 formats, as detailed 
to the right; contact your marketing lead for templates.

PENTAIR LOGO
The Pentair logo is positioned bottom left above the 
address.

BRAND ELEMENTS,  
IMAGERY, AND TYPOGRAPHY 
For guidance on the use of the Pentair logo, brand 
elements, imagery and typography, refer to chapter 2.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for 
reproduction. Before using any asset or artwork, please 
check (within DAM, agency etc) that all rights are 
available for the intended usage application. For 
additional information, contact your Assigned Brand 
Council Member.

1.5" (38mm)

0.5" (12.7mm)

1" (25.4mm)
Corporate/Copyright Standards 

Pentair Logo

0.7" (17.8mm) 0.7" (17.8mm)

Brochure Back Cover
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1620 Hawkins Ave   |   Sanford, NC 27330   |   United States   |   800.831.7133   |   pentair.com
All indicated Pentair trademarks and logos are property of Pentair Inc. or its global a �  liates in the U.S.A. and/or other countries. Third party registered and unregistered 
trademarks and logos are the property of their respective owners. 

P1-791 /20 ©2020 Pentair. All rights reserved.

INTELLICONNECT®

CONTROL AND MONITORING SYSTEM

The TradeGrade family of 
products is exclusively made 
for and sold by the world’s most 
demanding pool professionals.

The IntelliConnect Control and Monitoring 
System has earned the Eco Select® brand
distinction as one of the greenest and 
most e�  cient choices from Pentair.

Option to include 
lifestyle image

BROCHURE BACK COVER (Multiple Addresses)This page illustrates a typical example of  
a Pentair brochure back cover in white with  
multiple addresses in white.

FORMAT
8.5" x 11". Apply same margins to A4 formats, as detailed 
to the right; contact your marketing lead for templates

PENTAIR LOGO
The Pentair logo is positioned bottom left  
above the address.

BRAND ELEMENTS,  
IMAGERY, AND TYPOGRAPHY 
For guidance on the use of the Pentair logo, brand 
elements, imagery and typography, refer to chapter 2.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for 
reproduction. Before using any asset or artwork, please 
check (within DAM, agency etc) that all rights are 
available for the intended usage application. For 
additional information, contact your Assigned Brand 
Council Member.

All Pentair trademarks and logos are owned by Pentair. All other brands or product names are trademarks or registered marks of their respective owners. 
Because we are continuously improving our products and services, Pentair reserves the right to change speci�cations without prior notice.

Pentair is an equal opportunity employer.

00-00000 00/00 ©2018 Pentair. All Rights Reserved.
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First Address Line 1
Address Line 2
City, ST Zip Code
Country
+00.000.000.0000

Second Address Line 1
Address Line 2
City, ST Zip Code
Country
+00.000.000.0000

Third Address Line 1
Address Line 2
City, ST Zip Code
Country
+00.000.000.0000

pentair.com

0.7" (17.8mm) 0.5" (12.7mm) 0.5" (12.7mm) 0.5" (12.7mm) 0.7" (17.8mm)

1.5" (38mm)

1" (25.4mm)

1" (25.4mm)

Pentair Logo

Multiple Addresses

Corporate/Copyright Standards 

Option to include 
lifestyle image

Brochure Back Cover (Multiple Addresses)
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EXAMPLES

Your virtual Beer Filtration Assistant to  
outperform your day-to-day business

Understand  
your Digital  
Beer DNA with 
BrewAssist

 ™

your own company branded App.

ENGAGEMENT
Connect with customers 
and prospects throughout 
the planning phase by sharing 
inspiration galleries, designs, 
estimates, and more.

PRODUCTION

the build phase with 1:1 messaging, 
schedule sharing and real time 
remote monitoring through 
app-connected cameras. 

 
Pentair Pool Builder™ App

pool platform for builders.

1620 Hawkins Ave   |   Sanford, NC 27330   |   United States   |   800.831.7133   |   pentair.com

Pentair Reserv

BrochuresBRAND APPLICATION
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EXAMPLES

Systems checked, 
ready for take off
ChemCheck™ Water Quality Monitoring System

The TradeGrade family of products is 
exclusively made for and sold by the world’s 
most demanding pool professionals.

PENTAIR 
HOME APP

WWW.JUNG-PUMPEN-FORUM.DE

2020
SEMINARPROGRAMM

BrochuresBRAND APPLICATION



152VOLUME 1.0 | JANUARY 2021 | ©2021  Pentair. All rights reserved.

BRAND STANDARDS

EXAMPLES - CATALOGUES

www.pentairpooleurope.com

SOLUTIONS  
POUR PISCINES

CATALOGUE FRANCE | 2021
PENTAIRPOOL.COM.AU

POOL & SPA 
PRODUCT CATALOGUE

2020 - 2021

CataloguesBRAND APPLICATION
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This product spread shows how product imagery, color, 
typography, and the Signature Element create the 
unique visual style for our communications.  
Additionally, there is alternative single page layout.

FORMAT
8.5" x 11" two-page spread or 17" x 11". Apply same margins 
to A4 formats, as detailed to the right; contact your 
marketing lead for templates.

BRAND ELEMENTS,  
IMAGERY, AND TYPOGRAPHY 
For guidance on the use of the Pentair logo, brand 
elements, imagery and typography, refer to chapter 2.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for 
reproduction. Before using any asset or artwork, please 
check (within DAM, agency etc) that all rights are 
available for the intended usage application. For 
additional information, contact your Assigned Brand 
Council Member.

LEGAL ENTITY USE
For information on the use of legal entity names. 
Contact your assigned Legal Counsel if you have  
any specific questions.

PRODUCT SHEET (Front)

Alternative Single Page

0.5" (12.7mm)

Subhead set in 
Barlow Light

0.5" 
(12.7mm)

Descriptio set in 
Barlow Lightn

Product 
Imagery

0.6" 
(15.2mm)

0.5"
(12.7mm) 0.5" (12.7mm)

0.6" 
(15.2mm)

0.6" 
(15.2mm)

Series Name Product Name set 
in Barlow Light 

Signature
Element

1.6"
(40.6mm)

Subheads set  
in Barlow Light 

Horizontal 
Divider Line

Body Copy set  
in Barlow Light

Product Sheet



154VOLUME 1.0 | JANUARY 2021 | ©2021  Pentair. All rights reserved.

BRAND STANDARDS

This page illustrates a typical example of the back of a 
product sheet. 

FORMAT
8.5" x 11". Apply same margins to A4 formats, as detailed 
to the right; contact your marketing lead for templates.

BRAND ELEMENTS,  
IMAGERY, AND TYPOGRAPHY 
For guidance on the use of the Pentair logo, brand 
elements, imagery and typography, refer to chapter 2.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for 
reproduction. Before using any asset or artwork,  
please check (within DAM, agency etc) that all rights are 
available for the intended usage application. For 
additional information, contact your Assigned Brand 
Council Member.

LEGAL ENTITY USE
For information on the use of legal entity names,  
refer to Chapter X. Contact your assigned Legal  
Counsel if you have any specific questions.

5500 Wayzata Blvd   |   Suite 900   |   Minneapolis, MN 55416   |   United States   |   +00.123.456.7890   |   pentair.com

All Pentair trademarks and logos are owned by Pentair. All other brands or product names are trademarks or registered marks of their respective owners. 
Because we are continuously improving our products and services, Pentair reserves the right to change speci�cations without prior notice.

Pentair is an equal opportunity employer.

00-00000 00/00 ©2018 Pentair. All Rights Reserved.
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EVERPURE

Overall Dimensions
26.69" H x 8.04" W x 5.25" D

Inlet Connection
3/8"  

Outlet Connection
3/8" 

Service Flow Rate
Maximum 1.67 gpm (6.3 Lpm)

Rated Capacity
9,000 gallons

Pressure Requirements
10 - 125 psi (0.7 – 8.6 bar), non-shock

Temperature
35 - 100°F (2 - 38°C) 
No electrical connection required 

Shipping Weight
5 lbs. 

Operating Weight
8 lbs.

QC7I Single-MC² System: EV9275-01
MC² Replacement Cartridge: EV9612-56

Everpure water treatment systems (excluding replaceable elements) are 
covered by a limited warranty against defects in material and workmanship 
for a period of �ve years after date of purchase. Everpure replaceable 
elements (�lter cartridges and water treatment cartridges) are covered by 
a limited warranty against defects in material and workmanship for a period 
of one year after date of purchase. See printed warranty for details. 
Everpure will provide a copy of the warranty upon request.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce ultrices ele 
mentum lorem, sodales hendrerit lacus luctus ut. Mauris tristique nisl a diam 
fermentum mollis. Nam dolor felis, ullamcorper eget viverra a, pellent esque 
eu lectus. Donec bibendum fermentum erat id varius. Phasellus vehicula pur 
quam. Lorem ipsum dolor euismod tincidunt ut dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcer 
suscipit lobortis nisl ut aliquip ex ea consequat. Donec rutrum ligula a quam 
pretium vitae varius dui luctus. Integer eget orci a vitae ligula.

DELIVERS PREMIUM QUALITY WATER FOR FOUNTAIN APPLICATIONS

SPECIFICATIONS

WARRANTY

LOREM IPSUM

The contaminants or other substances removed or reduced by this drinking 
water system are not necessarily in your water. Do not use with water that is 
microbiologically unsafe or of unknown quality without adequate disinfection 
before or after the system. Systems certi�ed for cyst reduction may be used 
with disinfected water that may contain �lterable cysts. Lorem ipsum dolor 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi 
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat. 

INTELLIGENT CONTROL TECHNOLOGY
EVERPURE QC7I SINGLE-MC² SYSTEM

PRODUCT SHEET (Back)

Data Table

Corporate/
Copyright 
Standards  
(refer to  
page 8.1) 

0.5" (12.7mm)

0.5" 
(12.7mm)

0.5" 
(12.7mm)

0.5" (12.7mm)

0.5" 
(12.7mm)

0.9" 
(22.9mm)

0.7" 
(17.8mm)

Product SheetBRAND APPLICATION
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APPAREL & MERCHANDISE
What we wear in the office, at tradeshows, employee 
team events and other special events can help to 
promote the Pentair brand in a direct, visible and 
personal way. When we take pride in our logo and 
appearance, it shows our passion and commitment to 
the Pentair brand.

Branded merchandise is a form of low-cost marketing. It 
can help remind our customers of our products and 
services, that we’re there for them and that we care. 

CONSIDER THE FOLLOWING IN THE 
SELECTION OF MERCHANDISE: 
What do you want to accomplish with  
the merchandise? 

Who is your target audience?

How effective is the merchandise in  
getting the message across?

Source items that are high in quality and you know 
people are going to use. For instance, a branded USB 
stick, sport water bottle, or polo shirt will be used over 
and over again. 

The application of the Pentair logo is just as important 
as the piece of merchandise itself. Choose high-quality 
merchandise and materials and follow these application 
standards for the best results. 

BRAND APPLICATION Merchandise & Promotional Items
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When integrating the Pentair brand with apparel,  
such as polo shirts, consistency is crucial to maintain brand 
compliance. 

APPAREL/EMBROIDERY COLORS
The apparel and embroidery should best match our brand 
colors. The preferred shirt colors are listed below. To 
maintain visual integrity, embroidering may require 
additional thread counts.

PENTAIR LOGO
You can choose the Pentair logo or the Pentair Bringing Water 
to Life logo, as relevant for your business and promotional 
objective. The logo is positioned on the left chest, as shown. 
Use the 2-color logo on light colored shirts and the reversed 
white logo on dark colored shirts. Only the Pentair Logo may 
be placed on the front of the shirt.

SECONDARY BRANDING
Either the Pentair URL (pentair.com), Product Brand name, 
or Product Name may be placed on the right sleeve. Never 
combine more than one of the above. 

TYPOGRAPHY/COLORS
• URL is typeset in Barlow Bold in lowercase, in Blue on 

light colored shirts and White on dark colored shirts. 
• Product Brand Names are typeset in Barlow SemiBold in 

Title Case, in either Dark Gray or Blue on light colored 
shirts and White on dark colored shirts. 

BRAND ASSETS
Only use approved logos and fonts for reproduction.  
Before using any asset or artwork, please check  
(within DAM, agency etc) that all rights are  
available for the intended usage application.

Important Note: As with all brand standards,  
consider these to be guidelines. Any unique  
applications, apparel colors, and/or alternative  
logo treatments must be reviewed and  
approved by your Assigned Brand  
Council Member.

EXAMPLE: POLO SHIRTS

White Light Gray Blue Green Dark Gray Black

Merchandise & Promotional ItemsBRAND APPLICATION
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EXAMPLE: ZIPPER SWEATSHIRTS

White Light Gray Blue Green Dark Gray Black

Merchandise & Promotional ItemsBRAND APPLICATION
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BlackCamouflage

Blue Blue/White

White

EXAMPLE: BASEBALL CAPS

Merchandise & Promotional ItemsBRAND APPLICATION
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EXAMPLES: BRANDED MERCHANDISEBRANDED ITEMS & GIVEAWAYS
Branded items include a variety of marketing items, 
such as golf balls, pens, flash drives, coffee mugs and 
more that integrate the Pentair brand.

PENTAIR LOGO
Our logo is positioned on the front, as shown. Use the 
2-color logo on light colored products and the reversed 
white logo on dark colored products. Only the Pentair 
Logo may be used on promotional items.

SECONDARY BRANDING
Either the Pentair URL (pentair.com), or Product Brand 
name may be placed on the back. Never combine more 
than one of the above. 

TYPOGRAPHY/COLORS
• URL is typeset in Barlow Bold in lowercase, in  

Blue on light colored products and White on dark 
colored products. 

• Product Brand Names are typeset in Barlow SemiBold 
in Title Case, in either Dark Gray or Blue on light 
colored products and White on dark colored products.

BRAND ASSETS
Only use approved logos and fonts for reproduction. 
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. 

Important Note: As with all brand standards,  
consider these to be guidelines. Any unique 
applications, item colors, and/or alternative  
logo treatments must be reviewed and approved  
by your Assigned Brand Council Member.

HAFFMANS

Merchandise & Promotional ItemsBRAND APPLICATION
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UNACCEPTABLE USAGE
This page illustrates some incorrect applications of  
the Pentair Logo, symbol, and logotype on a selection  
of promotional items.

1. The Pentair symbol, logotype, or any element of  
the logo should not be used to create a pattern.

2. The Pentair Logo should not appear vertically.

3. Avoid using Pentair’s Signature Element as 
wallpaper on backgrounds.

4. Never alter the size relationship of the Pentair 
symbol and logotype.

5. The Pentair symbol should not appear without  
the logotype to represent the brand.

6. The Pentair symbol should not appear without  
the logotype to represent the brand.

7. The Pentair Logotype should not appear without  
the symbol to represent the brand.

8. Do not separate symbol from logotype.

9. The Pentair Logo should not appear with a  
white keyline.

Important Note: For advice and guidance on unique 
applications of the Pentair Logo, contact your Assigned 
Brand Council Member. 

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction. 
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. For additional information, 
contact your Assigned Brand Council Member.

1.

4.

7.

2.

5.

8.

3.

6.

9.

Merchandise & Promotional ItemsBRAND APPLICATION
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PACKAGING
Our packaging design allows for the use of supplemental 
elements in addition to the master branding elements. 
Elements such as product imagery, brand colors, icon 
usage, and marketing copy are used to further engage 
and influence the consumer. 

BRAND ARCHITECTURE 
The appropriate display of the brand architecture is 
shown using the Pentair Logo with Product Brand or 
product name, product imagery, technical information, 
and Signature Element on product packaging. 

BRAND ELEMENTS AND 
TYPOGRAPHY 
For guidance on the use of the Pentair logo, brand 
elements and typography, refer to chapter 2. 

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction. 
For additional information, contact your contact your 
segment content marketing manager.

Designer Series Example

PRODUCT PACKAGING

0'

6,000

0'

6,000

0m

22 712

5'

5,100

5'

5,100

1,5m

19 306

10'

4,140

10'

4,140

3,0m

15 672

15'

2,940

15'

2,940

4,6m

11 129

20'

1,380

20'

1,380

6,1m

5 224

Discharge height above 
pumping level

Gallons per hour

Altura de descarga sobre 
el nivel de bombeo

Galones por hora 

Hauteur de refoulement
au-dessus du niveau de pompage

Litres par heure

Maximum Lift
Máxima elevación • Hauteur de refoulement maximale

Float Switch On/Off

Minimum Sump Diameter
Diámetro mínimo del sumidero • Diamètre minimal du puisard

Discharge
Descarga • Refoulement

Power Cord
Cordón eléctrico • Cordon électrique

23'

7.5'' / 3'' 

10''

1.5'' NPT

8'

7,0 m

19,1 / 7,6 cm

25,4 cm

1.5'' NPT

2,4 m

Required Tools 

Herramientas necesarias

Outils nécessaires

Tape Measure
Cinta métrica

Tongue and Groove Pliers
Pinzas ajustables
Pince multiprise

Hack Saw
Sierra para metales

Screwdriver
Destornillador
Tournevis

PVC Glue
Pegamento de PVC
Colle pour tuyau en PVC

Cable Ties

Colliers en plastique

PTFE Pipe thread 
sealant tape

Cinta sellante de PTFE 
para roscas de tubería

Ruban d'étanchéité en 

Por preguntas o instrucciones de instalación:

For Questions or Installation Instructions:

Pour des questions ou les instructions d'installation:

1-800-365-6832

SENSOR

PERFORMANCE     DESEMPEÑO     RENDEMENT

SPECIFICATIONS     ESPECIFICACIONES     SPÉCIFICATIONS

Replaces Pedestal or Submersible Pumps

Requires Dedicated 15 Amp Breaker for Proper Installation

Reemplaza a las bombas de pedestal o sumergibles

Requiere un disyuntor dedicado de 15 amperios para una  instalación correcta

Remplace les pompes verticales sur colonne ou submersibles

Requiert un disjoncteur de 15 ampères séparé pour une installation adéquate

Typical Installation

Instalación típica

Installation type

Assembled in Mexico

Assemblé au Mexique

Ensamblado en México

Carton #: PS64-1142-DP   (03/23/18)                                 

ZINC SUMP PUMP
ZINC BOMBA DE SUMIDERO
ZINC POMPE DE PUISARD

ZINC SUMP PUMP
ZINC BOMBA DE SUMIDERO
ZINC POMPE DE PUISARD

Gallons/Hour    Galones/Hora    Litres/Heure

1/2 HP
CH 

Zinc Uni-Body Motor
Housing

Vertical Switch

Interruptor vertical
Caja del motor
monolítica de zinc

Carter du moteur
monobloc en zinc

Interrupteur vertical

INCLUDES

YEAR WARRANTY
AÑOS DE GARANTÍA
ANS DE GARANTIE

6,000 / 22 712

ZINC BOMBA DE SUMIDERO
ZINC POMPE DE PUISARD

Gallons/Hour    Galones/Hora    Litres/Heure

1/2 HP
CH 

6,000 / 22 712

ZINC SUMP PUMP
3-YEAR WARRANTY
GARANTIE DE 3 ANS
3 AÑOS DE GARANTÍA 3

WARNING: Cancer and Reproductive Harm

ADVERTENCIA: Cáncer y daño reproductivo

AVERTISSEMENT: Cancer et effets

nocifs sur la reproduction
www.P65Warnings.ca.gov

FPZT7350

3

1

4

2

4

3

1

2 4

operating costs.

Motor ecoenergético que reduce los gastos 
de operación.

Moteur écoénergetique économisant des 
coûts de fonctionnement.

Piggyback switch for automatic or manual 
operation is easy to replace.

Interruptor superpuesto para una 
operación automática o manual se puede 
reemplazar con facilidad.

L’interrupteur superposable pour 
fonctionnement automatique ou manuel 

ultimate reliability.

Aspiration surélevée. Filtre les débris 

Dual ball bearing design for smooth and 
quiet operation.

Diseño de doble cojinete de bolas para un 
funcionamiento uniforme y silencioso.

fonctionnement en douceur et silencieux.

STORE THIS END UP
GUARDAR CON ESTE LADO HACIA ARRIBA

CE CÔTÉ EN HAUT

FPZT7350FPZT7350 FPZT7350 FPZT7350

BackFront

0'

6,000

0'

6,000

0m

22 712

5'

5,100

5'

5,100

1,5m

19 306

10'

4,140

10'

4,140

3,0m

15 672

15'

2,940

15'

2,940

4,6m

11 129

20'

1,380

20'

1,380

6,1m

5 224

Discharge height above 
pumping level

Gallons per hour

Altura de descarga sobre 
el nivel de bombeo

Galones por hora 

Hauteur de refoulement
au-dessus du niveau de pompage

Litres par heure

Maximum Lift
Máxima elevación • Hauteur de refoulement maximale

Float Switch On/Off

Minimum Sump Diameter
Diámetro mínimo del sumidero • Diamètre minimal du puisard

Discharge
Descarga • Refoulement

Power Cord
Cordón eléctrico • Cordon électrique

23'

7.5'' / 3'' 

10''

1.5'' NPT

8'

7,0 m

19,1 / 7,6 cm

25,4 cm

1.5'' NPT

2,4 m

Required Tools 

Herramientas necesarias

Outils nécessaires

Tape Measure
Cinta métrica

Tongue and Groove Pliers
Pinzas ajustables
Pince multiprise

Hack Saw
Sierra para metales

Screwdriver
Destornillador
Tournevis

PVC Glue
Pegamento de PVC
Colle pour tuyau en PVC

Cable Ties

Colliers en plastique

PTFE Pipe thread 
sealant tape

Cinta sellante de PTFE 
para roscas de tubería

Ruban d'étanchéité en 

Por preguntas o instrucciones de instalación:

For Questions or Installation Instructions:

Pour des questions ou les instructions d'installation:

1-800-365-6832

SENSOR

PERFORMANCE     DESEMPEÑO     RENDEMENT

SPECIFICATIONS     ESPECIFICACIONES     SPÉCIFICATIONS

Replaces Pedestal or Submersible Pumps

Requires Dedicated 15 Amp Breaker for Proper Installation

Reemplaza a las bombas de pedestal o sumergibles

Requiere un disyuntor dedicado de 15 amperios para una  instalación correcta

Remplace les pompes verticales sur colonne ou submersibles

Requiert un disjoncteur de 15 ampères séparé pour une installation adéquate

Typical Installation

Instalación típica

Installation type

Assembled in Mexico

Assemblé au Mexique

Ensamblado en México

Carton #: PS64-1142-DP   (03/23/18)                                 

ZINC SUMP PUMP
ZINC BOMBA DE SUMIDERO
ZINC POMPE DE PUISARD

ZINC SUMP PUMP
ZINC BOMBA DE SUMIDERO
ZINC POMPE DE PUISARD

Gallons/Hour    Galones/Hora    Litres/Heure

1/2 HP
CH 

Zinc Uni-Body Motor
Housing

Vertical Switch

Interruptor vertical
Caja del motor
monolítica de zinc

Carter du moteur
monobloc en zinc

Interrupteur vertical

INCLUDES

YEAR WARRANTY
AÑOS DE GARANTÍA
ANS DE GARANTIE

6,000 / 22 712

ZINC BOMBA DE SUMIDERO
ZINC POMPE DE PUISARD

Gallons/Hour    Galones/Hora    Litres/Heure

1/2 HP
CH 

6,000 / 22 712

ZINC SUMP PUMP
3-YEAR WARRANTY
GARANTIE DE 3 ANS
3 AÑOS DE GARANTÍA 3

WARNING: Cancer and Reproductive Harm

ADVERTENCIA: Cáncer y daño reproductivo

AVERTISSEMENT: Cancer et effets

nocifs sur la reproduction
www.P65Warnings.ca.gov

FPZT7350

3

1

4

2

4

3

1

2 4

operating costs.

Motor ecoenergético que reduce los gastos 
de operación.

Moteur écoénergetique économisant des 
coûts de fonctionnement.

Piggyback switch for automatic or manual 
operation is easy to replace.

Interruptor superpuesto para una 
operación automática o manual se puede 
reemplazar con facilidad.

L’interrupteur superposable pour 
fonctionnement automatique ou manuel 

ultimate reliability.

Aspiration surélevée. Filtre les débris 

Dual ball bearing design for smooth and 
quiet operation.

Diseño de doble cojinete de bolas para un 
funcionamiento uniforme y silencioso.

fonctionnement en douceur et silencieux.

STORE THIS END UP
GUARDAR CON ESTE LADO HACIA ARRIBA

CE CÔTÉ EN HAUT

FPZT7350FPZT7350 FPZT7350 FPZT7350

Side

0'

6,000

0'

6,000

0m

22 712

5'

5,100

5'

5,100

1,5m

19 306

10'

4,140

10'

4,140

3,0m

15 672

15'

2,940

15'

2,940

4,6m

11 129

20'

1,380

20'

1,380

6,1m

5 224

Discharge height above 
pumping level

Gallons per hour

Altura de descarga sobre 
el nivel de bombeo

Galones por hora 

Hauteur de refoulement
au-dessus du niveau de pompage

Litres par heure

Maximum Lift
Máxima elevación • Hauteur de refoulement maximale

Float Switch On/Off

Minimum Sump Diameter
Diámetro mínimo del sumidero • Diamètre minimal du puisard

Discharge
Descarga • Refoulement

Power Cord
Cordón eléctrico • Cordon électrique

23'

7.5'' / 3'' 

10''

1.5'' NPT

8'

7,0 m

19,1 / 7,6 cm

25,4 cm

1.5'' NPT

2,4 m

Required Tools 

Herramientas necesarias

Outils nécessaires

Tape Measure
Cinta métrica

Tongue and Groove Pliers
Pinzas ajustables
Pince multiprise

Hack Saw
Sierra para metales

Screwdriver
Destornillador
Tournevis

PVC Glue
Pegamento de PVC
Colle pour tuyau en PVC

Cable Ties

Colliers en plastique

PTFE Pipe thread 
sealant tape

Cinta sellante de PTFE 
para roscas de tubería

Ruban d'étanchéité en 

Por preguntas o instrucciones de instalación:

For Questions or Installation Instructions:

Pour des questions ou les instructions d'installation:

1-800-365-6832

SENSOR

PERFORMANCE     DESEMPEÑO     RENDEMENT

SPECIFICATIONS     ESPECIFICACIONES     SPÉCIFICATIONS

Replaces Pedestal or Submersible Pumps

Requires Dedicated 15 Amp Breaker for Proper Installation

Reemplaza a las bombas de pedestal o sumergibles

Requiere un disyuntor dedicado de 15 amperios para una  instalación correcta

Remplace les pompes verticales sur colonne ou submersibles

Requiert un disjoncteur de 15 ampères séparé pour une installation adéquate

Typical Installation

Instalación típica

Installation type

Assembled in Mexico

Assemblé au Mexique

Ensamblado en México

Carton #: PS64-1142-DP   (03/23/18)                                 

ZINC SUMP PUMP
ZINC BOMBA DE SUMIDERO
ZINC POMPE DE PUISARD

ZINC SUMP PUMP
ZINC BOMBA DE SUMIDERO
ZINC POMPE DE PUISARD

Gallons/Hour    Galones/Hora    Litres/Heure

1/2 HP
CH 

Zinc Uni-Body Motor
Housing

Vertical Switch

Interruptor vertical
Caja del motor
monolítica de zinc

Carter du moteur
monobloc en zinc

Interrupteur vertical

INCLUDES

YEAR WARRANTY
AÑOS DE GARANTÍA
ANS DE GARANTIE

6,000 / 22 712

ZINC BOMBA DE SUMIDERO
ZINC POMPE DE PUISARD

Gallons/Hour    Galones/Hora    Litres/Heure

1/2 HP
CH 

6,000 / 22 712

ZINC SUMP PUMP
3-YEAR WARRANTY
GARANTIE DE 3 ANS
3 AÑOS DE GARANTÍA 3

WARNING: Cancer and Reproductive Harm

ADVERTENCIA: Cáncer y daño reproductivo

AVERTISSEMENT: Cancer et effets

nocifs sur la reproduction
www.P65Warnings.ca.gov

FPZT7350

3

1

4

2

4

3

1

2 4

operating costs.

Motor ecoenergético que reduce los gastos 
de operación.

Moteur écoénergetique économisant des 
coûts de fonctionnement.

Piggyback switch for automatic or manual 
operation is easy to replace.

Interruptor superpuesto para una 
operación automática o manual se puede 
reemplazar con facilidad.

L’interrupteur superposable pour 
fonctionnement automatique ou manuel 

ultimate reliability.

Aspiration surélevée. Filtre les débris 

Dual ball bearing design for smooth and 
quiet operation.

Diseño de doble cojinete de bolas para un 
funcionamiento uniforme y silencioso.

fonctionnement en douceur et silencieux.

STORE THIS END UP
GUARDAR CON ESTE LADO HACIA ARRIBA

CE CÔTÉ EN HAUT

FPZT7350FPZT7350 FPZT7350 FPZT7350

Example: Pentair + Product Name 

Example: Pentair + Product brand 

Front Right SideLeft Side

DORADO®
SUCTION-SIDE INGROUND 
POOL CLEANER

For a cleaner pool you can see and feel

DORADO®
SUCTION-SIDE INGROUND 
POOL CLEANER

Packaging & LabelsBRAND APPLICATION
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Features

EXAMPLES OF PACKAGING ICONS

Applications

Product Categories

Rebate icons can be created 
with specific currency symbols, 

and will follow the above  
icon standard. Currently the  
Dollar and the Euro symbols  

are included.

The vast array of Pentair products and solutions require 
an icon system that is rooted in the core identity and 
allows the flexibility to capture and showcase the value 
of our solutions. Icon designs draw inspiration from the 
Pentair brand elements including the logo, Signature 
element and color palette. 

For Packaging, our Offline Icon design format is used 
(also in Brochures, Catalogs, User Manuals, etc)
These icons should be boxed, generally in Pentair Blue 
as default color on a white background. 

These icons are separated into types including 
Features, Applications, Product Categories, and others. 
Offline icon sizes may vary based on the size of the 
execution. 

A selection of icons are available for download in 
mypentair.com. If you cannot find an icon that meets 
your needs, or for further assistance, contact your 
segment content marketing manager or marketing 
manager, global branding to have additional icon(s) 
designed with correct standards. 

BRAND APPLICATION Packaging & Labels



165VOLUME 1.0 | JANUARY 2021 | ©2021  Pentair. All rights reserved.

BRAND STANDARDS

PACKAGING ICON SETS
Our packaging icons are separated into the  
following sets:
• Features
• Applications
• Product Categories
• Contaminants
• Services 
• Product Specifications

PACKAGING ICONS WITH  
DETAILED INFORMATION
Our packaging icons take into consideration for detailed 
information, as shown to the right. These icons can  
also be customized with detailed information, such as 
particular currency symbols, measurements and 
temperatures. 

Important Note: To have an additional icon(s) designed 
within brand compliance, contact your Assigned Brand 
Council Member or the Senior Marketing Manager,  
Global Branding (Catherine.Stidwell@pentair.com).

COLOR OPTIONS
The color palette offered for all Packaging Icons are:

• White/Light Backgrounds: Pentair Blue or Black Icons
 – Pantone 7686 C Blue on coated paper
 – Pantone 2945 U Blue on uncoated paper
 –

material

• Pentair Blue/Dark Backgrounds: White Icons

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction. 
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. For additional information, 
contact your segment content marketing manager.

EXAMPLES OF PACKAGING ICONS

PACKAGING ICONS WITH DETAILED INFORMATION 

COLOR OPTIONS

Methyl tert-butyl  
ether (MTBE) is a 
gasoline additive.

NSF/ANSI Standard  
53 Certified to  
reduce cysts such  
as Cryptosporidium
and Giardia by
mechanical means.

Volatile Organic
Compounds include
components of
gasoline and industrial
cleaners, which can
cause many illnesses.

Pentair Blue Icons on  
white and light backgrounds.

Black Icons on  
white backgrounds.

White Icons on Pentair Blue  
and dark backgrounds.

BRAND APPLICATION Packaging & Labels
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Hard Water

Icons can be customized with detailed information, 
such as particular measurements and temperatures.

Contaminants

EXAMPLES OF PACKAGING ICONS

Services

Product Specifications

DOWNLOAD FILES
Files are available to download in the Brand Standards 
section located in ‘Working Here’ on mypentair.com

BRAND APPLICATION Packaging & Labels
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PACKAGING EXAMPLES – RETAIL /CONSUMER

Pentair Residential Filtration North America

BRAND APPLICATION Packaging & Labels
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PACKAGING EXAMPLES – RETAIL /CONSUMER

Rückschlagklappe R 32

Swing-type check valve R 32

Designbehälter 
aus ABS

Modern designed tank 
made of ABS

Entwässerungspumpe 
U 3 KS extra

Drainage pump 
U 3 KS extra

Integrierte 
Behälterlüftung 

Integrated 
ventilation with 

Spezielles Schwimmersystem 
für niedrige Schalthöhen

Spec
low switching points

 ZUR ENTSORGUNG 
 VON AGGRESSIVEN MEDIEN

 Leiser Betrieb

 Steckerfertig

 Wartungsfreundlich

 Alarm und Rückschlagklappe R 32 
   im Lieferumfang

 L

 Kellerentwässerungspumpe U 3 KS extra
   - Hmax 6 m, Qmax 5 m³/h

 Integrierte Entlüftung/Spüleinrichtung

 EXTRA STURDY!
For the removal of brine from 
water softener or condensate 
from condensing boilers

 HIGH RELIABLE
Alarm with runtime monitoring 

function ensures high reliability

 LARGE SCOPE OF SUPPLY
Ve
alarm and swing type check valve 
included

 EXTRA ROBUST!
Für die Entsorgung von Sole aus 
Enthärtungsanlagen oder 
Kondensat aus Brennwertgeräten

 ZUVERLÄSSIG
Alarm mit Laufzeitüberwachung 
und eine integrierte Entlüftung/
Spüleinrichtung sorgen für eine 
hohe Betriebssicherheit

 GROSSER LIEFERUMFANG
L
Alarm und Rückschlagklappe 

Direktmontage z. B. neben einer Enthärtungsanlage
Installation e. g. next to a water softener

 FOR THE REMOVAL 
 OF AGGRESSIVE LIQUIDS

 Quiet operation

 Ready to use

 Easy to maintain

 Incl. alarm and swing-type check valve R 32

 Integrated ventilation 

 Drainage pump U 3 KS extra
   - Hmax 6 m, Qmax 5 m³/h

 In
Jung Pumpen GmbH  |  Industriestr. 33803  |  6-4 Steinhagen  |  www.jung-pumpen.de  |  info@jung-pumpen.de

SCHMUTZWASSERHEBEANLAGE
 FÜR AGGRESSIVE MEDIEN

DRAINAGE LIFTING STATION
 FOR AGGRESSIVE LIQUIDS

SCHMUTZWASSERHEBEANLAGE
DRAINAGE LIFTING STATIONS

 Beinhaltet/Included:

Üb

Entwässerungspumpe U 3 KS extra /
Drainage pump U3KS extra

Steckersteuerung mit Alarm 
und Meldekontakt /
Plug with integrated alarm 
and potential free contact

Installationsmaterialien / Installation material

Pentair JungPumpen Pentair Residential Flow North America

BRAND APPLICATION Packaging & Labels
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PACKAGING EXAMPLES – RETAIL /CONSUMER

Pool North America Pool Australia

BRAND APPLICATION Packaging & Labels
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Whether a cardboard box, packing tape or a product 
label, business-to-business packaging provides very 
prominent branding opportunities. To take full advantage 
of these opportunities the master branding elements 
such as the logo, the logo and the approved color palette 
should be used to advance the brand. 

LOGOS 
Since boxes come in varying sizes, the logo should be 
dominant without be too overbearing. Our logo should be 
centered on the two longest and most predominate 
sides/panels of a cardboard box. 

The width of logo should be 65% of the width of the 
selected box panel of that width. Be certain to use the 
proper logo clear space, as described in Sections 1 and 2. 
BRAND ARCHITECTURE Use the Pentair black logo, as 
shown. For guidance on the use of the Pentair Logo and 
the Pentair Brand Architecture.

GRAPHIC ELEMENTS 
Technical references and box informations are 
determined on the technical sheet (e.g., carton quality, 
color, groove type, etc.). 

BRAND ASSETS 
Only use approved art (logos, icons, etc.) for reproduction. 
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. For additional information, 
contact your segment's content marketing manager.

PROP 65 (or other required legal text or notices) 

If applicable, the Prop 65 warning label should be applied 
in the lower right hand corner of the panel that does not 
contain a logo or box label. For sizing adhere to the CA 
Prop 65 Compliance guidelines.

CORRUGATED CARDBOARD BOXES

Graphic Elements

Pentair Logo on  
Long Sides of Box

Box Label Shipping Icons on 
Narrow Sides  

of Box

Part Number
and country of origin

on outward facing  
long flap

Prop 65
Warning Label

BRAND APPLICATION Packaging & Labels



171VOLUME 1.0 | JANUARY 2021 | ©2021  Pentair. All rights reserved.

BRAND STANDARDS

Whether a cardboard box, packing tape or a product 
label, business-to-business packaging provides very 
prominent branding opportunities. To take full advantage 
of these opportunities the master branding elements 
such as the logo, the logo and the approved color palette 
should be used to advance the brand. 

LOGOS 
Since boxes come in varying sizes, the logo should be 
dominant without be too overbearing. Our logo should 
only appear on the non-handle sides/panels of a 
cardboard box. 

The width of logo should be 65% of the width of the 
selected box panel of that width. Be certain to use the 
proper logo clear space, as described in Sections 1 and 2. 

BRAND ARCHITECTURE 
Use the Pentair black logo, as shown. For guidance on the 
use of the Pentair Logo and the Pentair Brand 
Architecture. 

GRAPHIC ELEMENTS 
Technical references and box informations are 
determined on the technical sheet (e.g., carton quality, 
color, groove type, etc.). 

BRAND ASSETS 
Only use approved art (logos, icons, etc.) for reproduction. 
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. For additional information, 
contact your segment's content marketing manager.

PROP 65 (or other required legal text or notices) 

If applicable, the Prop 65 warning label should be applied 
in the lower right hand corner of the panel that does not 
contain a logo or box label. For sizing adhere to the CA 
Prop 65 Compliance guidelines.

CORRUGATED
CARDBOARD BOXES
W/ HANDLES

Graphic Elements

Pentair Logo on sides 
of Box without handles

Box Label Shipping Icons on 
Narrow Sides  

of Box

Part Number
and country of origin

on outward facing  
long flap

Prop 65
Warning Label

BRAND APPLICATION Packaging & Labels
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PACKING TAPEWhether a cardboard box, packing tape or a product 
label, business-to-business packaging provides  
very prominent branding opportunities. To take full 
advantage of these opportunities the master branding 
elements such as the logo, the logo and the approved 
color palette should be used to advance the brand.

PENTAIR LOGO 
Only use the Pentair Logo in full-color, as shown.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction. 
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. For additional information, 
contact your segment's content marketing manager.

BRAND APPLICATION Packaging & Labels
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Whether a cardboard box, packing tape or a product 
label, business-to-business packaging provides  
very prominent branding opportunities. To take full 
advantage of these opportunities the master branding 
elements such as the logo, the logo and the approved 
color palette should be used to advance the brand.

PENTAIR LOGO 
Use the full-color or black logo, as shown.

TYPOGRAPHY
Barlow and Barlow Condensed typefaces should only  
be used, refer to Typography.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction. 
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. For additional information, 
contact your segment's content marketing manager.

BOX LABELS

Label with Full-Color Logo

pentair.com

Label with Black Logo

pentair.com

BRAND APPLICATION Packaging & Labels
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473645.C

473645.C

Whether a cardboard box, packing tape or a product 
label, business-to-business packaging provides  
very prominent branding opportunities. To take full 
advantage of these opportunities the master branding 
elements such as the logo, the logo and the approved 
color palette should be used to advance the brand.

PENTAIR LOGO 
Use the full-color or black logo, as shown.

TYPOGRAPHY
Barlow and Barlow Condensed typefaces should only  
be used, refer to Typography.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction. 
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. For additional information, 
contact your segment's content marketing manager.

PRODUCT LABELS

Full-Color Label

One-Color Label

50% black

80% black

10% black

BRAND APPLICATION Packaging & Labels
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Check pH weekly.

To lower pool pH, press MORE button to increase 
DISPENSE AMOUNT.

To raise pool pH, press LESS button to decrease 
DISPENSE AMOUNT.

Press MENU to display selections.

Use         or        button to scroll
through selections.

Press ENTER to select choice.

MENU

OPERATION

Input
2v2-39 VDC,
7.3 A Max. Load

Output
22-39 VDC,
7.3 A Max. Load to Cell

24 VDC, 1 A Max.
Load to Pump

Connect to Intellichlor
Power Center Only (P/N 520556)

SYSTEM 
STATUS MENU LESS MORE ENTER

Check pH weekly.

To lower pool pH, press MORE button to increase 
DISPENSE AMOUNT.

To raise pool pH, press LESS button to decrease 
DISPENSE AMOUNT.

Press MENU to display selections.

Use         or        button to scroll
through selections.

Press ENTER to select choice.

MENU

OPERATION

Input
2v2-39 VDC,
7.3 A Max. Load

Output
22-39 VDC,
7.3 A Max. Load to Cell

24 VDC, 1 A Max.
Load to Pump

Connect to Intellichlor
Power Center Only (P/N 520556)

SYSTEM 
STATUS MENU LESS MORE ENTER

Full-Color Overlay

Whether a cardboard box, packing tape or a product 
label, business-to-business packaging provides  
very prominent branding opportunities. To take full 
advantage of these opportunities the master branding 
elements such as the logo, the logo and the approved 
color palette should be used to advance the brand.

PENTAIR LOGO 
Use the full-color or black logo, as shown.

TYPOGRAPHY
Barlow and Barlow Condensed typefaces should only  
be used, refer to Typography.

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction. 
Before using any asset or artwork, please check (within 
DAM, agency etc) that all rights are available for the 
intended usage application. For additional information, 
contact your segment's content marketing manager.

PRODUCT OVERLAYS

Two-Color Overlay

50% black

80% black

5% black

BRAND APPLICATION Packaging & Labels
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PENTAIR VEHICLE WRAPS
Branded vehicles (Vehicle Wraps) are a great, 
cost-effective way to boost brand awareness.

These guidelines are for wrapping Pentair-owned or 
leased vehicles only. The following illustrations show the 
appropriate display of the Pentair Brand with imagery 
such as the Signature Element on small-sized vehicles, 
vans, utility vehicles and trucks. 

Designs can be planned to be used untill the vehicle 
lease expires.

Important note: All vehicle wraps should be approved by 
the marketing manager, global branding. For advice and 
guidance on unique applications of the Pentair logo, 
contact your assigned Brand Council Member.

DEALER VEHICLES
For any usage of the Pentair brand on 3rd party 
(distributor, dealer, service company) vehicles, there are 
specific guidelines to be followed. Please contact your 
assigned Brand Council Member or Marketing Manager, 
Global Branding.

SMALL-SIZED VEHICLES
These illustrations show the appropriate display of the 
Pentair Brand on small-sized vehicles, including cars, 
pick-up trucks, and utility vehicles.

BRAND ASSETS/PENTAIR LOGO
Use only approved art (logos, icons etc) for reproduction.
Here the full-color PEntair logo is place on the side doors 
and tail gate, as shown.

URL
The URL is placed on the side panels and back bumper,  
as shown. The type is set in Barlow Bold in White or 
Pentair Blue, as shown.

PICK-UP/UTILITY TRUCKS

LogoURL

pentair.compentair.com

Logo URL 

BRAND APPLICATION Vehicle wraps
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pentair.com

PICK-UP/UTILITY TRUCKS (Signature Element/Imagery)

Logo

Signature  

Element

Water in Action  

Imagery

URL

pentair.compentair.com

URL Logo

BRAND APPLICATION Vehicle wraps
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VANS

Logo & URL

Logo & URL

Logo

Logo

Logo/URL  
Lockup

Logo/URL  
Lockup

Signature  
Element

Water in Action  
Imagery

Water in Action  
Imagery

Water in Action  
Imagery

Logo

Logo

VANS (Signature Element/Imagery)

BRAND APPLICATION Vehicle wraps
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DELIVERY TRUCKS (Signature Element/Imagery)

Logo/URL  
Lockup

Logo/URL  
Lockup

Signature  
Element

Water in Action  
Imagery

Water in Action  
Imagery

Logo

Logo

BRAND APPLICATION Vehicle wraps


